
The Influence of Consumption Value on the Consumption Choice of Recreation Farm

張志宏、黃麗君

E-mail: 9607568@mail.dyu.edu.tw

ABSTRACT

This study is based on the theories of consumption value. Aim to understand compatriot's consumption value to the recreation farm,

and research the consumption value influence the consumer’s choice behavior. This study adopts personnel's ques-tionnaire

investigation, direct the recreation farm of the middle part: Taichung, Changhua, and Nantou, the questionnaire respondent based

on visitor aged 18 and above. The investigation is during the end of March of 2007 to the end of May, send out 400 questionnaires

totally, 371 shares of effective questionnaire, the questionnaire are extracted out nine consumption value factor by the factor

analyzed: self-definite, pursuit prevails amazingly, keep the healthy, relax tense with pressure, intimate nature, experiencing rural

culture, promoting kith and fine friendship, cooperating with season situation, expanding social activity, the result points out

consumption value reach the dominance standard when visitors will go to recreation of farm by regression analyzes, the result points

out that choosing the recreation farm type reaches the dominance standard only in citizen's farm and educational farm in by

multinomial logistic regression. Compatriot's demand for the quality of the life is higher and higher, the relevant units of future are

while promoting the recreation farm, can be by recommending the concept of keeping in good health, combine the abundant

natural ecology and tourism resources, peculiar folk custom skill culture, match and explain serving, seasonal flowers and fruits and

experience the activity of relevant groups, For compatriot seek naturally rural life and reduce pressure, promote rural culture are

managed and developed continuously forever.
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