The Influence of Place Facilities on Tourists’ Recreational Experience on the Consumption
of Industry Culture ...

goougon

E-mail: 9607566 @mail.dyu.edu.tw

ABSTRACT
The primary industry develops its potential for recreational economy through in-dustry culture tourism. Especially for agricultural
industry’ s culture contains limitless resources of recreation. The study takes Tien-Wei freeway flower park in Changhua as an
example, probing into the influence of district facilities on tourists’ recreational ex-periences and place attachment, and the
connection with the kinds of three. The result of study shows, the “ topic facilities of flower” on space facilities and tourist’ s
experience of activity and associate have high relativity. Between “ the experi-ence of activity and associate” and “ the experience
of addiction and memory” on tour-ist’ s recreational experiences have high relativity with “ place dependence” on the place
attachment. There are two kinds of experiences, for example “ the experience of mind and body feeling dulcifies” and“ the
experience of addiction and memory” . These ex-periences have high relativity with “ place identity” on the place attachment.
The re-search also finds mediating effects of tourist’ s recreational experiences between space facilities and place attachment.
Research’ s suggesting relevant management units as a result should emphasize “ topic facilities of flower” . Also pay attention to
planning of recreational experiences for tourists. With promotes tourists bring about approbation on this place industry cul-ture and
try to advances the value of sightseeing recreation for district industry.
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