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ABSTRACT
In this thesis, the Engel-Blackwell-Miniard (EBM) model was used to explain consumer decision-making in Hojia Leisure Farm. The
farm tourists were grouped into 4 according to their travel lifestyles. The differences among these 4 segments in vital statistics
,consumer behaviors and travel lifestyles were analyzed. Finally, the results of this study provided recommendations to the proprietor
and related organs. On site survey with structured questionnaire and convenient sampling was carried out in Holia farm located in
Bank Mountain.. A total of 388 valid questionnaires have been collected. Statistical analyses such as Factor analysis, Cluster analysis,
ANOVA and Chi -square analysis were used to analyze the original data. The findings of this research were as following: 1.The
results indicated that among the visitors of the farm, females were slightly more than males. Visitors were mostly in 30" s. The
majority of them had at least a college diploma, university degrees or above. The wedded tourists were more than that unmarried.
Most of the interviewees were students. Most of them came from Changhua county. 2. The main motivations of their travel were to
relax. Most of the tourist information came from relatives and friends.More than 70% of the visitors visited the farm again and their
major traveling companions were family members. The main purposes of their trips were to see animals. Most of their transportation
vehicles were by their own private cars. The most of products they bought was ice cream. 3.According to tourist’ s traveling
lifestyles,tourists were grouped into 4, namely,the “ Enjoy -weekend type” , Omnifarious-travel type” ,“ Family-entertainment
type” ,and“ Childlike-learning type” . 4.The four groups under the selection norm category showed differences when analyzed
statistically the factors such as tourist motivation,information search behavior,criteria of selection a leisure farm, the main activity in
farm, tourist’ s personal career, and tourist’ s individual income.
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