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ABSTRACT
Internal marketing is a concept that business treats employees as the internal customers. The enterprises, which manage to satisfy the
requirements of their internal customers (employees). To satisfy the requirements of their internal employees. The internal product,
including job design of employees, company’ s product/service, salary, service culture and company’ s desire. The employee is the
major factor to its performance. However, the high turnover rate is always the major problem in the company resource
management. The development of bank industry depends on the quality of human resource closely. How enterprises in bank
industry operate human resources usually to make efficiently. This study tries to take an office worker of bank industries in the
central section as research subjects. This research tries to find out how the performance of internal marketing impacts on the job
satisfaction. This research tries to find out how the performance of internal marketing impacts on the organizational identification.
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