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ABSTRACT

In order to maintain the enterprise profit and the competitive advantage, many enterprises are turning to systems engineering

practices to improve their responsiveness to the needs and expectations of various stakeholders. Systems engineering provides a

systemic approaches with the process and tools for technology and business innovation. In this study, it surveys seven Domestic and

Foreign innovative service platforms as follows: InnovationNet, NineSigma, InnoCentive, YourEncore, ITRI, AITI and IDC.

Systems engineering approach and information technology was used to develop a web-based systems engineering service platform to

cooperation the resources of local university, research institutes and industries in the area of auto-vehicle. The platform can provide

innovative activities as follows: human resources function module, innovative issue tracking function module, results database

function module, latest information function module, forum function module, accompanied Link function module, electronic

newspaper function module, user management function module and system management function module. A web-based consulting

service module was developed following the systems engineering procedures as a demo case to verify the function of this Advanced

Vehicle Innovation Service Platform (AVISP).
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