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ABSTRACT

As our economy environment is changing in our society with the tendency of fewer children, the parents in the present day pay more

and more attention to their children’s education. In the circumstance of painting course deficiency in school and many scholars

advocate the advantages of learning art for children, children –art accomplishments become the trend nowadays. Through research

survey, this study aims to explore Chang-hua parents’ opinions on the administration of children –art accomplishments classes

and their purpose of sending their children to the children –art accomplishments classes. The results of this study hopefully

contribute to the art accomplishments classes for reference when administers are setting their administration strategies, and the

parents who worried their children’s competitiveness when they are guiding their children’s art learning. The subjects of this

study are Chang-hua County elementary school students’ parents. The research data of this study is collected from the results of

questionnaires and analyzed by quantitative method mainly. The valid questionnaire results are 529. The results of this study showed

that: (1) Teachers, classroom facilities, service, courses, tuition and whole image of art accomplishments classes are significantly

different on the variables of area, population and social economy. (2) Parents’ purposes of sending their children to the children 

–art accomplishments classes are significantly different on the variables of area, population and social economy. As to the

qualitative analysis in this study, the administrators of art accomplishments classes, Chang-hua County were interviewed in order to

explore their difficulties of administration. The results of this study propose the practical suggestions of administration decisions for

the administrators of art accomplishments classes and the orientation of further studies.
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