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ABSTRACT
Facing the trend of electronic business, the issue “ quickly response to customers* has become a key point to keep competition
superiority for an enterprise. The ordering management system is an essential activity in the whole complex domain of supply chain
management. The order quotation tracking manifests its urgency and importance, because it is usually neglected in modern
researches. The one who has the ability to response customer’ s order quotation quickly and efficiently will have stronger
competitive edge. However, the industry has a few critical problems to be tackled, among them the order tracking process. Typically,
order-fulfilling feedback takes too much time, with low accuracy, and without a standardized procedure. The significance of the
problem lies in the fact that the order filling feedback function is a critical part of the customer relationship management and supply
chain management. This research studies the ordering tracking flow of Semiconductor Assembly House. Using object-oriented-basis
UML method to develop the system structure. Rational Rose was needed to build information exchange model. Finally, a real
working structure was constructed through ASP technique. The result of this research not only supports a real time
information-providing tool, but also can be used in related industries
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