The analysis of idolization and self-concept: A case study on students of Pili-puppet drama club
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ABSTRACT
Pili-puppet drama is a often-discussed topic in recent year; the roles of it are worshiped and imitated by its fans. Researches reveal
that personal objects of idolization will influence the formation of self-concept; therefore there is certain relation between idolization
and self-concept. The present study uses questionnaires to analyze the differences and correlations between idolization and
self-evaluation of undergraduate students. Research sample is constituted by the undergraduate students who participate in
Pili-puppet drama club in 24 colleges, and we finally got 270 valid questionnaires. The content of questionnaire includes basic data,
self-concept and idolization. In order to understand the idolization of Pili-puppet role in undergraduate students, we especially design
role types and reasons of love questions. The results show that there are significant differences in the self-concept and idolization for
the responders with different basic data. The most important results in this study are followings: The role type: it includes unlimited
type, plot type, strategy type, fierceness type, internality type, and other type. The research finds that when responders admire roles
have bright external characteristic, they think they have good physical strength but lack confidence. However, if responders admire
the roles’ internal characteristics, they have better confidence but think their own physical strengths are weaker. The favorite
reason: it includes shape, kung fu, personality, behavior, brain, friendship, love, and other reasons. The research finds that
responders belong to quiet and have low self-evaluation can regard the outward appearance and connotation of Pili-puppet drama
roles as the appreciation factor. But the responders belong to be active and have higher self-evaluation will like the behaviors and
expressions of Pili roles. Finally, the responders belong to quiet and have higher self-evaluation often will be attracted by the love
story in Pili-puppet drama. The research results reveal that the differences of student in self-concept and idolization can be found
from watching Pili-puppet drama. As to idolization, in order to understand the main idolatrous aspects of Pili-puppet drama in
students, suggest the following correlation research should study the phenomena from more comprehensive points of view.
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