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ABSTRACT

As Taiwan is an island country, the natural resources are not as abundant as those of continental countries. Most of the raw

materials still rely on import. The increasing labor cost has also largely hindered the development of manufacturing industry.

However, Taiwan possesses abundant biological resources. From flatland to high mountain, a diverse set of ecosystems from

temperate to tropical zone is exhibited. Since this is rarely seen in other countries, we can make good use of it. In comparing to

industry, tourism could be considered an industry of low-pollution or even non-pollution. As long as we manage and maintain it

attentively, the ideal of sustainable management could be achieved in tourism. However, this is just the start. From the starting point

of tourism, the development of other industries could be driven, and souvenir is one of these. The souvenir industry of Taiwan is a

market that calls for immediate development. The problem of the weakness in development lies in that the current souvenirs fail to

be adequately combined with local characteristics. Furthermore, from southern to northern Taiwan, the special products of other

places could be purchased at any corner in Taiwan. This largely reduces the consuming desire of the tourists. In an attempt to get rid

of this plight, I decided to take souvenirs as the research subject and make a combination with practice to prosper the souvenirs

market of Taiwan, and further attract the international tourists in hopes of achieving the target of introducing Taiwan’s souvenirs

to the international market.
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