Jobodgbbooboboouoobooobouobobga
goougon

E-mail: 9601164@mail.dyu.edu.tw

g
gboooboobobboboobgoobooooboob oboobooboobuoobooboboobooboon
gboooboobgooboboobgoobobooboobo bobbobooboobobbooboobOoobon
b oboobooboboobgooboboobooboobobo obooboobobbooboobOoobon
Uooboobgoobgsecotdboob4e00D0b0O0OD 0D LODOODIBOO0O0OO0OWBOOO0OOO0O
goooboooboobobooboobooboooboobooboob obobboobboob ob obooboboobo
goboobgoobobooboobooobboobooboobobooobooboobobboobDoboobOoon
gboobgoobobooboobuoobobobo booboobobooobooboobobboobOoobOo boo
goooboobobobooboobooboobobo booboo oo obooboobooboboboboobooo
goooboooobobooboobobboobooboobooboo ooboobobbobooobOooboOon
oooobooooboboooboobobobooboooboobooboo ooboobobobobooobOoobon
goooboooobobobooboooboobo b boboooboobOoobobbobDoobDooboob oo
ooo0ooobooboboobooboobobooboobo boboboboobo bo bobboobOoobOoo
ooooboobobbobooooobobobobooobooboobobDooboobo bobDboobooboo
goooboooooboboobooboobobboobDooboobobDbOoD ooboobooDbobDbooboob
ooooboobo bobooobooboboboboooboobooDbobDo bbb oobOoobOoo
gooobooobo bobboboooboobobobobDoobDooboob Do bbb boobooboobooboo
gbooobooboboob obooboboobooboooboboon

goo:gbogo,boogbo,obo0,bobboob,0o0boob,obbooboob,o0bob

go
U000 000 OO0 i HOO0O0 VOODOO e, vid
O VIO O e IXO OO e XtO OO e, xiDOO Do ooo
Oo0ooDgn ... 1000 0000 i 2000 0000 i, 3000 0000 i 3000
I OO SO000 0000 i, o000 000000 s 17000 000
O e 22000 OO v, 27000 00000000000 e, 28000 O0DO0O0 i 30
D00 00000 2000 000000000.... 3000 DO0O00O0O0O . 900000000
I TR 4000 0000000000000 . 44000 0000000000.... so0b0O0nboOonono
O e 58000 00000 i 56000 000000 . oo obooobobobooog
O 100000 OO00 i, 1002000 0000000 ... 103000 D000 i, o900
O00000 .. 1110000 e, 114000 e 123

goon

gboobooo0rgooboboboboobz2o0oibboobobo0—00000oooboobo0bOoboboboboOonboOnse-150
g20000z01000dbobobooooogobooboobobo bbb -boboboobobobDbobDoDOo ¢
gozo0400 300001980 00000000000 b0-00b00ob0ob0o0ob0oboboboboUooo40bU200400bOo0O
oooboo0o0:oobooooobooooosboogozeesgspssOoooooooo:oooooob0obDbOoooon ..
ooopzoeos0000ooooooboooooooooboooooooboo-boooboboooobDboUoobOoOoOoYbOO

g0 00000000DOO0O0DOO.DOO0OOOO ODOOODO8ODO0O2040000D0O0ODLODOOOODDOOODDOO
ooooooooooo-ooboboooboooooboouobboo bebbUObobOb2002000DOOUDLODODOOD-OOO
O000000O00b011400080-930 10.000020020 0000091 0000000O0O0O00:0000 1100002004000
oooesiioouoooooono:oobob 1200002060 00000%O000000O0DOO:DO0O0O 13.000D20020000
gbobooooo:0bob 1000020040 0000000000000000DOODOOOODOO:DOOO 15.000¢02001



gooOoOoOoOoOoOOOOOOOOOOOOOOOOUOUODOUOO:ODDOODO 000020010 0000O0O0OODOODODODODODOOO
O00O0:0 000 17000020010 0000000000O0O0O0ODO0OO0ODOODOODOOUO.ODDOODOBO0O0O0O19GOO0O0O0O0O
O00000: 0000 19.00002004000000000000000O0O0O0OO0OO0O: 0000 2000002003000000
g0000oO0o0oO0O0OO0OO0O0OOOOOO U0 D0O0OOD0 2000020000000 0O0OOOOODOOOOODODOOOOODOUODOO
OO0 2000020030 0000000000000000000O0O0O0DO D000 BO0000199GO0O0O0O0O0ODO0OODODODO:O
00000 24000020040 000000000000 0OO0OOOOOOOODUODOODOO-ODO0O0O0OOOOOOOOOOOOOO0
OO0 2s.0000200000000000000000000000000000000000O0O0DO0OOOOOOOOOOO0O
.00002001000000000000000O0ODO0ODOODOOD ODOO-0DO0DODODOODOODOODOODOODOOODO27.000
019980 0000000000000000000000 0000000000 20000198200 0000000000000
0000000 00000000 bO00bDo0oobOOo0ooOooDO 2000019700000 00O00O0DO0DO0OOOOODOO0O
00 0000000000000000000000013-%60 300000040 00000000000 OOO0O0O0O0O0O00O0-00
goOoOoOoOoOoOoOoOoOOoOOOOOOOOBOOOD20000000000O0ODO0ODO0OOODOODOODOODOOOOOOO-ODOO
OO00OO0O0OO0OOOOOOOOOOOOO 000 320000198000 00000000000000000O0O0O0OOOOOO0O
go0OoC0-000Q00OQ00O00O0000 0UOOOOoOoOoOoOoOoOoOOOOOO0O BOOODO20000O000000O0O0O0O0OOOOO
0000000000000 OoooooOoO34000@e70oooo0o0O00OD: 000000 O 3s.000019980 000000
000000000000 00 0000000000000 0OD0OCOO0OO0OO0OO0OO 1.Bak C. A, Vogt, L. H., George, W.R. O
Greentree, I. R. (199400 , Management by Team: An Innovative Tool for Running a Service Organization Through Internal Marketing, Journal of
Services Marketing,Vol. 8,No.1,pp. 37-47. 2.Berry, L. L. (19810 , The Employee as Customer, Journal of Retail Marketing, 3 (MarchO , pp.
25-28. 3.Berry, L. L. O Parasuraman A. (19910 , Marketing Services: Competing through Quality, New York: The Free Press. 4.Brown, S. P. O
Peterson, R. A. (19930 , Antecedents and Conseq uences of Salesperson Job Satisfaction: Meta-Analysis and Assessment of Causal Effects, Journal
of Marketing Research, 30 (February[ , pp.63-77. 5.Bryman, A. 0 Cramer, D. 0 199700 , Quantitative Data Analysis with SPSS for Windows.
London:Routledge. 6.Buffum, W. E. 0 Konick, A. (198200 , Employees’ Job Satisfaction, Residents’ Functioning and Treatment Progress in
Psychiatric Fnstitutions, Health and Social Work, Vol.7, pp.320-327. 7.Bussing, A., Bissels, T., Fuchs, V.O Perrar, K. (19990, A Dynamic Model
of Work Satisfaction: Qualities Approaches, Human Relations, VVol.52,pp. 999-1028. 8.Cahill, D. J. (19960 , Internal Marketing: Your Company
" s Next Stage of Growth. Binghamton, N.Y. and London: Haworth Press. 9.Campbell (19700 , Managerial behavior performance and
effectiveness.New York: Mc Graw-Hill. 10.Churchill, G. A., Neil, Jr., Ford, M., Hartley, S. W. O Orville, C. Walker, Jr.0 19740 , Measuring the
Job Satisfaction of Industrial Salesmen, Journal of Marketing Research, Vol.110 Augustd ,pp.254-260. 11.Comrey, A.L.00 19730 . A first course
in factor analysis. New York : Academic Press. 12.Conduit, J. & Mavondo, F. T.0 20010 , How Ciritical is Internal Customer Orientation to
Market Orientation, Journal of Business Research,Vol.51,pp.11-24. 13.Cooper, J. & Cronin J. (200000, Internal Marketing: A Competitive strategy
for the long-term care industry, Journal of Business Research, Jun, pp.177-181. 14.Dessler, G.(19760 . ” Organization and Management: A
Contingency Approach. ” Englewood Cliffs, New Jersey: Prentice-Hall,Inc. 15.Gay, L. R. 0 1992 O . Educational Research Competencies for
Analysis and Application. New York:Macmillam. 16.George, W. R.O Gronroos, C. (198900 ,” Developing Customer-Conscious Employee at
Every Level-Internal Marketing,” in Handbook of Services Marketing, Carole A. Congram and Margaret L. Friedman, (eds.0] , AMACOM, New
York. 17.George, W. R. (1990 O , Internal Marketing and Organizational Behavior: A Partnership in Developing Customer-Conscious Employees
at Every Level, Journal of Business Research, Vol. 20,pp.63-70. 18.Gorsuch, R. L. 0 19830 . Factor analysis. Hillsdale, NJ : Lawrence Erlbaum.
19.Gronroos, C. (1981 O , Internal Marketing- Theory and Practice, in AmericanMarketing Association Services Marketing Conference
Proceedings, pp.41-47. 20.Gronroos, C., 0 198500, Internal Marketing-Theory and Practice, in Service Marketing in Changing Environment
,T.M. Bloch et al., American Marketing Association,Chicago,pp.41-47. 21.Gronroos, C.(199400 , From Marketing Mix to Relationship Marketing:
Towards a Paradigm Shift in Marketing, Asia-Australia Marketing Journal, Vol.2,No.1,pp. 9-30. 22.Gummesson, E. (199201, Using Internal
Marketing to Develop a NewCulture - The Case of Ericssion Quality. Journal of Business Horizons, May-Jun, pp. 52-59. 23.Herzberg, F.,
Mausner, B.OO Synderman, B. (19590 , The motivationto work. New York: Wiley. 24.Heskett, J. L.0 19870 , Lessons in the Service Sector,
Harvard Business Review, VVol.65, Mar-Apr. 25.Hoppock, R. (193500, Job Satisfaction. New York: Harper and Row.p.271. 26.Hom, P. W.,
Prussia, G. E. O Griffeth, R. W. (199200, A Meta-Analytical Structural Equations Analysis of a Model of Employee Turnover, Journal of Applied
Psychology, Vol.77,pp.890-909. 27.Kaiser, H. F. 0 1974 O . An index of factorial simplicity. Psychometrika. VVol.39,pp.31-36. 28.Kelley, S. W.

0 199201, Discretion and the Service Employee, Journal of Retailing, Vol.69, No.1, pp.104-126. 29.Kolter P. O Armstrong, G.00 1991

O .Principles of Marketing, 5th, Ed. Englewood, NJ, Prentice-Hall. 30.Kolter, P. 0 Scheff, J. A.00 19980 . Standing Room Only, New York:Wiley.
31.Kohli, A. L. O Jaworski, B. J. (199000 , Market Orientation : The Construct, Research Propositions, and Management Implications. Journal of
Marketing, VVol.54,pp.34-36. 32.Kurtz, D. L., Dodge, H. R. O Klompmaker, J. E. (19760 , ProfessionalSelling, Dallas: Business Publicans Inc.
33.Locke, E. A. (19760 ,“ The Nature and Causes of Job Satisfaction,” in Handbook of Industrial and Organizational Psychology, Marvin
Dunnette, ed. Chicago: Rand McNally, pp.1297-1350. 34.Mitchell, J. B. (198901 , Teacher job satisfaction and teacher rapport with the principal
in relationship to principals’ leadership styles and school enroliment size in Tennessee public secondary schools. DAI, Vol.50,No.6,1512A.
35.Mulaik, S. A. 00 19750 . The foundations of factor analysis. New York: McGraw-Hill. 36.0" Reilly, Chatman, [0 Caldwell (19910 , People
and organizational culture: A profile comparison approach to assessing person-enviorment fit, Academy of Management Journal. VVol.34,No.3,



pp.487-516. 37.Piercy, Nigel, O Neil M.,[0 19910 . Internal Marketing— The Missing Half of the Marketing Program, Long Range Planning,
Vol.24, No.2,pp.82-93. 38.Pitt, L. F. O Foreman, S. K. 0 1999 O . Internal Marketing role in organizations:transactional cost perspective,
Journal Business Research, Vol.44, No.1,pp.25-36. 39.Porter, L. W. and Lawler, E. E. (19680 , What Job Attitudes Tel About Motivation,
Harvard Business Review, Vol. 46,No 1.pp.118-126. 40.Quester, P. G. O Kelly, A. (199900, Internal marketing practices in the Australian
financial sector: an exploratory study, Journal of Applied Management Studies, Dec, pp.217-229. 41.Rafig, M. & Ahmed, P.K.(19930 , The Scope
of Internal Marketing :Defining the Boundary Between Marketing and Human Resource Management, Journal of Marketing
Management,Vol.9,pp.219-232. 42.Rafig, M. 0 Ahmed, P. K. 0 2000 O . Advances in the internal marketing concept:definition, synthesis and
extension, Journal of Service Marketing,Vol.14,No.6,pp.449-462. 43.Robbins, S. L. & Morrison, E. W. (19950 . Psychological Contracts and
OCB:The Effect of Unfulfilled Obligations on Civic Behavior, Journal of Organizational Citizenship Behavior, Vol.16,N0.3,pp.289-298. 44.Saxes,
Robert, 00 Barton, A. W.(198200 , The SOCO Scale: A Measure of the Customer Orientation of Salespeople, Journal of Marketing Research,
Vol.19,August,pp.343-351. 45.Seal, F. E., Knight, P. A. (19880 . “ Industrial/Organization Psychology:Science & Practice,Pacific Grove of
California” ,BrooKs/Cole. 46.Seashore, S. E. O Taber, T. D. (19750 , Job Satisfaction Indicators and their Correlates,American Behavioral
Scientist, Vol.18, pp.333-368. 47.Smith, Kendell, 0 Hulin,(19690 , A Linear Model of Job Satisfaction, Journal of Applied Psychology.
Vol.49,pp.209-216. 48.Steers, Richard, M. (199400 , Introduction to Organizational Behavior, 4thed., New York: Harper Collins Publishers Inc.
49.Tansuhaj, Patriya, Donna, R. 0 McCullough, J. (19880 , A Services Marketing Management Model: Integrating Internal and External
Marketing Functions, 50.The Journal of Services Marketing, VVol. 2, No. 1, ( WinterOd , pp.31-38. 51.Vroom (196401 , Work and Motivation. New
York: John WileySons.pp.99-190 . 52.Wernimont (197200 , A system view of job satisfaction, Journal of Applied Psychology,Vol.56,p.174.
53.Winter,J.PO . 19850 ,“ Getting your house in order with internal marketing: a marketing prerequisite, ” Health Marketing
Quarterly,Vol.3,N0.1,PP.69-77. 0 00000 1.000020050 0000000000000 OOOOODO20050101000 OO 2006
050190 http://www.nsc.gov.tw/pla/tc/Files/9401briefing-9.pdf 200 000 020060 0O O OO0 ODOOOOOOOOOOOOODOO
02006 0 6010 http://news.yam.com/cna/politics/200606/20060601781342.htmI3.0 00 (20030 0 0 000000000 OOOOO
O000020030110700002006050190 http://www.diic.com.tw/comment/921107-1.htm 4.0 000000000009 04
0190 http://www.mnd.govtw/5.000000000000000000O020050120190 http://csmnd.govtw/ 6.0000000
O00D000000020050120100 http://www.mnd.gov.tw/division/mnd/mpd/producthtm 7.0 0 0000000 O200501 015
O http://www.diic.com.tw/



