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ABSTRACT
Because social attitude change day by day, it takes social impact in aging doubtlessly and dropping of birth rate , face the attitude of
the death, have already transfered positive planning to acted on one’ s own. In the course of conversion of the death concept,
citizens are gradually strong to demand of pre-need funeral agreements, so the products of pre-need funeral agreements produce. At
present, only there is the issuing of a few industry monographs in the research about the pre-need funeral agreements, there are very
few research papers on this same topic. This study probes the consumer behavior of the pre-need funeral agreements through the
statistics way of consumer's market research. Regard general people as the research object , probe into citizens and buy the
consumer behavior of the products of the pre-need funeral agreements. The result of study finds the demand and misgiving from
while consumers buy the pre-need funeral agreements , the products recognitions and attitude will exert an influence on the
consumer behavior correctly for its personal’ s backgrounds environmental factor, the characteristic of all kinds of consumer’s
demographic parameter in the consumer behavior will appear the obvious difference.
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