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ABSTRACT
The leisure ability of people is from what he has learned. An adult’ s leisure style is influenced by the experience of his early life
O his physical and psychological situation] and the changes of the role he acts[] By the discussion of the leisure motivation and
leisure style, we can understand the leisure situation of students of technological institute, and then the educators and the advisors in
school can offer more suitable leisure for students. The purpose of this research is10 to probe into student's difference on the leisure
motivation of technological institute of different backgrounds and 2[1 to robe into student's difference on the leisure style of
technological institute of different backgrounds] and 30 to probe into student's leisure motivation and leisure style of relevant
situations . By taking the way of Stratified Purposive Sampling, we sample and carry on the investigation simultaneously. Five
hundred questionnaires altogether were sent out , 472 retrieved, 427 effective questionnaire counted. Effective questionnaire rate is
about 85.4%. Statistical methods used in this paper include pair-matched test and descriptive statistics. The result of study is proved
that 1, to the students of technological institute , there are differences on the leisure motivation with different characteristics of the
population and 2, to the students of technological institute, there are differences on the leisure style with different characteristics of
the population, and 3, students of technological institute are relevant on the leisure motivation and leisure style
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