Jobodobboobouobouooouobo-0boobboonod
goougon

E-mail: 9511510@mail.dyu.edu.tw

g
gbooobgoobooboboobooboobooooboobooboobobboboobooboobobo
gbooobgoobooboobobooboobooboooobooboobooboboboboobooboobobo
gooobooboobobobooboobooobooooboobooboobobbobooboobooboobo
gooobgoobooobobooboobooboobooboobooboobobboboobooboobobo
gooobooboboobooboobooboobooboobooboobobooboobobobobo0ooOoDbOoon
oboooboobobboboobuooboboboboobod4oubobog4ebboboobgroobon
0330000000 7467%00000000000000O00O00DOO01OD0DL00O0DOO0DLOODOObDOODbDO0ODbO
gz20-30000000000000DO0000DO0O0O00O0oboO@EOOo)ybOooboDobooboOoDOobD 2000
gooobooboboboboobooboo 3 oboobooboobobooboobUob0 obboobOoobOoon
ooooboobobboobooobo boboboobooobooboobooboooboobUobobooboo booboon
oooobooobo0obo boboooboobooboboboobooo

gogg:goboo,obdog;,gogon
EEN

OO0O00 00D O0oDOwicoO0wOOOOvioOviiDO xOOOxiDOOxiDOO OO0 1100000001
120000 2130000000 31400003000 0000 2100005220000 13230000 2324
U0000 3325000039000 0000310000 42320000000 4333000000O0000000OO
00 4434000000000603500000030000000410000000005442000000 59
4300000000000 00bO0DDbOO0ObO0O0b 0bU0ob0b NM44000000000 764410000000000
gboog77450000000000000000 8046000000 800D 0ODOOOS10000 865200
00 8953000093540 000 940000 %000 000L0O0O00OO0O0O0ODLDOODLOD-DOO11I00D0O0 OO
goooboobooboboo-0onb 117

gogno

ooobDrpoogoegoooooooooobooooooooooboooooooooooooooobDooooooOooDboOoOooDo
OO00ooOo0oO0obo2 000D O000DOOO00DOOO0OODOOOO0ODOO00OOOOO0ODO0OODOOOODDOOODOOO
OO00ooCo0oO03.0b0b0@esoooooooooooooooooobooooooooooDo0oboo0oooDoooooDooo
0400009700000 0000C000DOO0O0DOO0O0OOODOO0ODO0O0ODOOOOODOOODOOS O0O@NDOOO
0000000 00b0Oo000bDD e 000U UIODOODODDOODODODOOOODDO:DOOOD 7.0000000O0O0O(2000)
OBerndH.Schmitt DO 0O O0O0O00DOOO0DOOOOODODOO 8 00DOEQUODDOOODDOOOOODOOOODOOUOODODOOO
OO0000O000ooOo00DOO00bOOo0o0O0oDObOO00oooOOoOoO0s DD OODO0oDO0ODbDODOOUODODOOoODOOO
OO000O0O000O0O0oOoO0oDooOoOo0.000@1)DOOO00ODODOOOD00DOOOODODODOODDODOODDOOOOODOOODO
11.000@y) o000 ooo0ooo0oooo00ooo00ooo0o0ooOoOO0b0 122000000000 DOOO0O0O0DO
000@eUoooo0dio0o000o0o000o0o000ooO000DOO00bO0O000DODO00OooO0OO@)D199D00Dnoog
000000000 @19021)y000: 0000000000 RB.O0D000DO0ORIOIDODDODOO0DDOOO0O0DODOOOOooDoOoODO
oo0O00O010011901420 14. 0000000 COCOCOOOOOOOOOOOO—-DOOOOOOOOOODOOODODOODODODOO
go0oOoOoOOOoOoOOO0O0.000rey)yoooooogoooooooooooooooooo0—-0000o0ooooo
gooOoOoOoOoOoOOOOOOOOOOOOOOOOOO 1l6.000(RUODODODOOODOOOOOOOOOOOOOOOOOO
go0oOoOoOoOOoOOOOOOOOOOOOO7.000@ 00000000 ooooooooooooooooog
OO0 18.000r02UODIODOOOO0O0O0OO0O0000O000000000O00O00OOUOOOOOO 19.000(2002)000
gooOoOoOoOoOoOoOoOoOOOOOOOOOOOOOOOOOOOOOO2.000@NUIUOOOOOOOOOOOOOOOg
O0@8oob490690 21. 0003988000 000DOOO0O0DOOO00OOOO0O0DDOOO0DODOODOODOOOODOOOOoDOOO 22,



oo0o@e)oooooodobdbob0oo0o0oo0ooD0obO0obO0bO0o0oO00oO0ooOOoOD0obOobOobOOoUooOOoDOoDOon 23.0
g0d@oD 0000000 DOODOODOO0ODOODOODO0ODO0ODO0OO0O0OO0ODO0ODO0ODO0ODOODOODbO0O0ODbD 24.000(2003) 000
0000000000DO0DO0DO00000O0000O0DO0D0O0000000O00O0DbO0ODbOODbOO0O 25.00(2003)d00LISRELO
000000000000 DO0DO00000O0D0O00000D0000000D000000DO0DbO0ODO0O 26.000(2004)000O0O0O
gooboobooooboobooboboobooobooboob0booboooDbOooboooDboob0oobDbOooboooo
0000000 27.000@o04H)0D 0000000000000 0O0O0O0O0ODOODO0ODO0ODOODOODOO0ODOODOODOODnOO 28.00
0@ o0o0o0do0dnDfdDdDb000o0000D00D0DoD0D0d0000oO0DO0O0oODnDOoDO2.0000000199700000
0000000000000 0DO00000000000D1000300010170 30.000@o0OOODOOOOOOOOODOODOO
0000000000000 0DO0D0O0000000000D000000 31.00000000(2003)0Pine 1land Gilmore 0 O 0O O
0000000O0o:.0000odD:0D0bD0b000 2.000Ro3DOIDO0000000DoD0oDdbOOobOOoooooooooag
O0000000000000 33.0000Uifoodioo0o0ooooooooiesdbiti1z0 34. 0000000 (1999)
00000000000 00000 k.00d0dEOY)YIDOOOOODOOO0ODOOO000ODODDODO0ODDOODODDOODOODOO0ODO
036.000(1994)0000000000:0000037. 0000900000 00DO0O:0000038.000R0QDOODOOOO
0000000000000 000000000D000(@B200O8709%0 0.0 000000RQUODODOODODODODOOODDODO
0000000000000 0000000000000D0000o0o0OoooDOd40.000@3DDOOD0D0DODO0DOODDOn0
o000000O00OOobOO0bOo 4. 000400 0ODO0ODOOOOODOOOODODODODOOOOOODODODODObDO
o000000O0o0O0obOO0bO0bOobO0o0b0 420004000000 0ODODODO0ODODbDOOOOOODOODODbDObDObO
000000000 0DO0DbOO0DbOO0bO0O00O0DO0DO0DbO0DbDO0O0 k. 000@e)0D0b0booooooboobooboboooo
0000000000 DO0DOO0DbOO000O0O0DOO0DO0oDO0bOO04.0000987.0b00DbO0ODbDO0ObOOOOM@ObOoDO:DOoDODO
4. 000019880 00 0000000000000 0ODOOO00ODO0ODOO0ODLDODOO00OO0OOODOODOODOODbO0ObO0O0OD 46.00
0@1989):0 0000000000 0DO0ODO0DO0O000ODO1®¥OOs560790 47.000(1989):0 0000 000DOODOOM@OOO:O
000004800019 00000000000 DO0O0O00O00ODO0OO0ODO0ODOO@)IbDOoOobODOoOOoDOoDOoDO(@ss
glo00o0D:00D00d0o0oono49.000(998) 0000000000000 0000000O0OD0DODOODOO0ODOOODODOon
0000000@QOD0O270370 50. 0000040 0000000000000 0ODO0O0O0O0O0ODO0ODOOO0O0OOOOODOODOO 51
00220040 000000000000 0OO0OOO0OOOOODOODOODOOOOODOODOODO0ODOO0ODOODOOOOOOOOO0DOOnn
000000000052 000019)00000000000000000000ODO0ODO0ODOO00ODOODOODOODODODOO0OO0OO
0000000 S3. 00000000000 ODOODO0O0O0O0O0O0O0O0O0O0O0OD00ODO0O134)0O 010250 54.000(2001)
0000000000000 0DO000000D00o0DO0DOooOoooOgs..0ogRooooooonoooooooooo
0000000000000 000DO0O000D0OO000s.000R/OO0OD0OD0O0O0O0O0ODODO0O0DODOO0ODOOOOODODOO
O00000000000D0D000DoOosSsr.gdpEos) D000 O00ooooooo0ooDooooooooooDOog
O0000000000000000588.0000000199%)00000000000000000D00000ODODOO8(2)00109
01320 59.000001)0D00000000ODOO0O0DOOO0O0ODOOO0ODOOO0OOOOO0ODO0O0ODODODO0O0ODODDOOOOOO
oOd0e0.000(R01DOCOODOO0ODOOOODOO0ODOOOOONODOODOOUDOOOODDOOO 61.000 (20000
goobodooooobuoobooobodobbooboob bbb boobU0obboobbobbobobboobbo o
62.000ro3D 00 0b0O00O0O0O00OOobOOobO0bOO0U0OO0O0oO0O0obD0oODOobOO0ObOO0obOODU0OOUO0bODObDOobOobUooboOoog
000 e3.00OO0O(19UDO0DO0O0OOODOODODODODOOOOUOOUODOOOODOODODODOOODOOODOD 400
0@eee) 00000 0d0O0dDb0Ob0ObO0U00O0O0O0ODO0O0DO0ObO00O00O0OO0ODODODOODbDObDOObOOOODODn es.00
Jro020000000DOODODOOOOOOODOO http://udndata.comd 66.000(1999) 0000000000 O0O0OOOOOO0O
O (characterO role)0 O O O O (psychical distance) D O D 0 00000000 DOODOOOOOOODOODOODOODO 67.000 (2003000
000000000000 DOO0DO00O000O0DOO0DOO0DoOoDOoee8.0IOMYUIDODOODOODODOODOODOODOODOODOOnOO
000000000000 DO0D0O00000000000 69.00(1999) 0000000000 O0: 000000 70.000(199500
0000000000000 0DO0000000O00000D0000000D0000 71,0009 0000000000000
0000000000000 0D000000000000000000000 ODO00O000d 1.Belk,R.W. (1975). Situational variables
and consumer behavior. Journal of Consumer Research,2,p157. 2. Bloch,P.H. & Richins,M.L. (1983). A theoretical model for the study of product
importance perceptions. Journal of Marketing,47,p690 81. 3. Beatty,S.E. & Smith,S.M. (1987). External search effort:An investigation across
several product categories. Journal of Consumer Research,14,p830 95. 4. Backman,S.J. & Compton,J.L. (1991). The usefulness of selected variable
for predictingactivity loyalty. Leisure Science,13,p2050 220. 5. Bolton,R. N.,and Drew,J. H.(1991),A Multistage Model of Customer Assessments
of Service Quality and Value,Journal of Consumer Research,Vol. 17,No. 3,p3750 384. 6. Cardozo,R. N. (1965). An experimental study of
consumer effort expectation and satisfaction. Journal of Marketing Research,2(3&4),p2440 249. 7. Clawson,M. & Knetsch,J.L. (1969). Alternatives
method of estimating future use Economics of Outdoor Recreation,21(7),p36. 8. Csikszentmihaly,M. (1975). Beyond boredom and anxiety. San
Francisco:Jossey[] Bass. 9. Chubb,M. & Chubb H.R. (1981). One Third of Our Time. John Wiley & Sons Inc.. 10. Churchill,G. A. J.,and
Surprenant,C.(1982),An Investigation into the Determinants of Curtomer Satisfaction,Journal of Marketing Research,Vol. 19,No. 4,p4910] 504.
11. Croshy,L. A.,Evans,K. R.,and Cowles,D.(1990),Relationship quality in services selling:An interpersonal influence perspective,Journal of



Marketing,54(2),p680 82. 12. Culp,R. H. (1998). Adolescent girls and outdoor recreation: A case study examining constraints and effective
programming. Journal of Leisure Research,30(3),p3560 379. 13. Driver,B.L & Toucher,R.C. (1970). Toward a behavioral interpretation of
recreation ofplanning. Element of Outdoor Recreation Planning,p90 31. 14. Driver,B. L.,& Brown,P. J. (1975). A socialCJ psychological definition
of recreation demand,with implications for recreation resource planning. Assessing Demand for Outdoor Recreation,12(8),p620] 88. 15.
Dorfman,P. W. (1979). Measurement and Meaning of Recreation Satisfaction. Environment and Behavior,11(4),p4830 510. 16.
Driver,B.L.,.Brown,P.J. & Peterson,G.L. (1991). Benefits of Leisure. Stage College,PA: Venture Publishing. 17. Dimanche,F.,Havitz,M.E. &
Howard,D.R. (1993). Consumer involvement profiles as atourism segmentation tool. Journal of Travel and Tourism Marketing,1(4),p350 52. 18.
Ellis,G.W. & Witt,P.A. (1989). The leisure diagnostic battery user manual. State College,PA: Venture Publishing,Inc. 19. Eagle,P. J. (1992). The
travel motivations of Canadian ecotourists. Journal of Travel Research,31(2),p30 7. 20. Engel,J.F.,Blackwell,R.D. & Miniard,P.W. (1993).
Consumer Behavior,7thed. OrlandoFlorida,Dryden Press. 21. Festinger,M. (1957),A Theory of Cognitive Dissonance,Stanford,University Press.
22. Freedman,R,E,(1984),Strategic Management:A Stakeholder Approach. Boston:Pitman. 23. Fesenmaier,D.R. & Johnson,B.(1989). Involvement
based segmentations for travelmarketing in Texas. Tourism Marketing,10(4),p2930 300. 24. Fornell,C. (1992). A national customer satisfaction
barometer, The Swedish experience. Journal of Marketing,56(1),p60 21. 25. Gunter,B.G. & Gunter,N.C. (1980). Leisure styles:A conceptual
framework for modernleisure. The Sociological Quarterly,21(1),p10 18. 26. Greenwald,A.G. & Leavitt,C. (1984). Audience involvement in
advertising:Four Levels.Journal of Consumer Research,11,p5810 592. 27. Gronroos,Christian,A Service Quality Model and Its
Marketinglmplications,European Journal of Marketing,Bradford: 1984. Vol. 18,1ss. 4; p360 44. 28. Gorden(1996),Baker and Morris,Katherine
J.,Descartes Dualism,London:Routhledge. 29. Houston,M.J. & Rothschild,M.L. (1978). Conceptual and methodological perspectives on
involvement. Research Frontiers in Marketing,p1840 187. 30. Holbrook,Morris B. and Hirschman,Elizabeth C., The Experiential Aspects of
Consumption:Consumer Fantasies,Feelings,and Fun,Journal of Consumer Research,Gainesville: Sep 1982. Vol. 9,1ss. 2; p1320 140. 31.
Higie,R.A. & Feick,L.K. (1989). Enduring involvement conceptual and measurement issues.Advances in Consumer Research,16,p6900 696. 32.
Havitz,M.E. & Dimanche,F. (1990). Propositions for testing the involvement construct inrecreational and tourism contexts. Leisure
Sciences,12,p1790 195. 33. Hull,R.B.,William,P. Steward,& Young,K.Yi,(1992). Experience patterns:capturing the dynamic nature of a recreation
experience. Journal of Leisure Research,24(3),p2400 252. 34. Havitz,M.E.,Dimanche,F. & Bogle,T. (1994).Segmenting the adult fitness market
usinginvolvement profile. Journal of Park and Recreation administration,12(3),p380 56. 35. Henderson,K.A.,Bialeschiki,M.D.,Shaw,S.M. &
Fresinger,V. J. (1996). Both gains and gaps:feminist perspectives on Women's leisure. Venture Publishing,Inc. 36. Hampel,C. J. (1997),Consumer
Satisfaction with the Home Buying Process,Conceptualization and Dissatisfaction,Hunt,H. K.Ed.,Science Institute,Cambridge,MS. 37.
Havitz,M.E. & Dimanche,F. (1997). Leisure involvement revisited: onceptual conundrumsand measurement advance. Journal of Leisure
Research,29(3),p2450 278. 38. Holbrook,Morris B., The millennial consumer in the texts of our times:Experience and entertainment,Journal of
Macromarketing,Boulder:Dec 2000. Vol. 20,1ss. 2; p17801 192. 39. Hoch,Stephen J.,Product experience is seductive,Journal of Consumer
Research,Gainesville:Dec 2002. Vol. 29,1ss. 3; p44801 454. 40. Ittelson,W. H. (1978). Environmental perception and urban experience.
Environment and Behavior,10(2),p1930 213. 41. Ittelson,W.H. (1978). Environmental perception and urban experience. Environment and
Behavior,10(2),p1930 213. 42. Iwasaki,Y. & Havitz,M.E. (1998).A path analytic model of relationships between involvement psychological
commitment,and loyalty. Journal of LeisureResearch,30,p2560 280. 43. Juran,J. M.,Managing for Quality, The Journal for Quality and
Participation,Cincinnati:Mar 1988. Vol. 11,Iss. 1; p80 12. 44. Jackson,M. S.,White,G.N.,& Schmierer,C. L. (1996). Tourism experience within an
attributional framework. Annals of Tourism Research,23(4),p7980 810. 45. Kolb,D. A.,Experiential Learning:Experience as the Source of
Learning and Development,Englewood Cliffs,N. J.:Prentice Hall,1984. 46. Kelly,J.R. (1987). Freedom to be [0 A new sociology of leisure. New
York:Macmillan publishing company. 47. Kolter,P.(1996),Marketing Management Analysis Planning Implementation and Control,8th
Ed.,Prenticed Hall,New York,NY. 48. Kim,S.K.,Scott,D. & Crompton,J.L. (1997). An exploration of the relationships among social psychological
involvement,behavioral involvement,commitment,and future intentions in the context of bird watching. Journal of Leisure Research,29(3),p320

0 341. 49. Kanter,Rosabeth Moss,Strategy as improvisational theater, MIT Sloan Management Review,Cambridge:Winter 2002. Vol. 43,1ss. 2;
p76. 50. Lawler,E. E.(1973),Motivations in Work Organizations,Brooks/Cole Publishing Company,Monterey,CA. 51. Laurent,G. and J.
N.,Kapferer,(1985),0 Measuring Consumer Involvement Profiles,d Journal of Marketing Research,Vol.22,p410 53. 52. Lee,Y.,J. Dattilo,J. & D.
Howard. (1994). The complex and dynamic nature of leisure experience. Journal of Leisure Research,26(3),p1950 211. 53. Mark B. Taylor,(1981).
Product Involvement Concept:An Advertising Planning Point of View. Attitude Research plays for High Stakes.p940 111. 54. Mcintyre,N. (1989).
The personal Meaning Participation:Enduring Involvement. Journal of Leisure Research.21(2),p1670 179. 55. Madrigal,R.,Havitz,M. E. &
Howard (1992). Married couples' involvement with family vacation. Leisure Science,14,p2850 299. 56. Miller,G. (1997),Corporate Responsibility
in the UK Tourism Industry. Tourism Management,22: p589[1 598. 57. Merriam,S. B. and Caffarella,R. S.,Learning in adulthood: A
Comprehensive guide,San Francisco:Jossey[d] Bass,1999. 58. Norman,W.C. (1991). The influence of perceived constraints on the generic decision of
whether of not to take a summer vacation. The 1991 Symposium on Leisure Research.VVA: NAPA. 59. Oliver,R. L. (1980). A cognitive model of
the antecedents and consequences of satisfaction decisions. Journal of Marketing Research,17(4),p4600 469. 60. Oliver,R. L. (1981). Measurement
and Evaluation of Satisfaction Process in Retail Setting. Journal of Retailing,(57),p250 48. 61. Parasuraman,A.,Zeithaml,Valarie A.,and
Berry,Leonard L.,A conceptual model of service quality and its implications for future research,Journal of Marketing,Chicago:Sep 1985. Vol.
49,1ss. 4; p41. 62. Rothschild,M.L. (1979). Advertising Strategies for High and Low Involvement Situations. Altitude Research Plays for High



Stakes. p740 93. 63. Robertson, T.S.,Zielinski,S. & Ward,J. (1985). Consumer Behavior,lllinois: Scott Foreman and Company. 64. Rossman,J. R.
(1989). Recreation programming designing leisure experience (2nd.ed). Champaign, lllinois:Sagamore Publishing all rights reserved. 65. Reid,l.S. &
Cormpton,J.K. (1993). A Taxonomy of leisure purchase decision paradigms based on level of involvement. Journal of Leisure Research,25,p182

0 202. 66. Sherif,M.,and H. Cantril,(1974), The Psychology of EgoJ involvement,New York:John Wiley and Sons,Inc. 67. Slama,M.E. &
Tashchian,A. (1985). Selected socioeconomic and demographic characteristics associated with purchasing involvement. Journal of
Marketing,49(winter),p720 82. 68. Selin,S.W. & Howard,D.R. (1988). Ego involvement and leisure behavior:A conceptual specification. Journal of
Leisure Research,20(3),p2370 244. 69. Suh,S.H.,Lee,Y.,park,Y. & Shin,G.C. (1997). The impact of consumer involvement on
consumers'perception of service quality focusing on Korean hotel industry. Journal of Travel and Tourism Marketing,6(2),p330 52. 70.
Tillman,K. (1974). The program book for recreation professionals. National Press Books,Palo Alto,California. 71. Tyebiee, T.T. (1979). Response
time,conflict,and involvement in brand choice. Journal of Consumer Research,6,p2950 304. 72. Unger,Lynette S.,and Kernan,Jerome B.,On the
Meaning ofLeisure: An Investigation of Some Determinants of the Subjective Experience,Journal of Consumer Research,Gainesville:Mar 1983.
Vol. 9,lss. 4; p3810 392. 73. Virden,R.J.& Knopf,R.C.(1989). Activities,experiences and environmental settings:A case study of recreation
opportunity spectrum relationships. Leisure Science,11(2),p1590 176. 74. Zaichkowsky,J.L. (1985). Measuring the involvement construct. Journal
of Consumer Research,12,p3410 352.



