obodobouooooobouobobo-oooboogd
goougon

E-mail: 9511349@mail.dyu.edu.tw

g
gbooobgoobooboboobooboobooooboobooboobobboboobooboobobo
gbooobgoobooboobobooboobooboooobooboobooboboboboobooboobobo
gboobogoobesostoogboooboobgobgssonognboooopoooboooboobowboobooboo
goooboobwobooooboobooboooboboo oobooboobobooboobobobobo
goooboobooobobooboobooboobooboobooboobobboboobooboobooboo
goooboobooboboobooboobooboboobooboobobboboobooboobobobo
goooboobooboboobooboobooboboobooboobobboboobooboobobobo
goooboobobobobooboob ooboboobooboobobooboobUoobobboobOoobOoon
gooobooboboboboobooboobobooobooboobobooboobobobobDoboOobOoon
gooobooboboboboobooboobobooobooboobo ooboobUoobobboobOoobOoo
goooboobooboboboobooobooboobobooob0oobooboboboboooboobooboboo
goooboobobbobooboobooboboooboobooobOoOoboobUoob1bbObobOoOobOoo
gooobooboobobobooboooboobooboboobooboobobobobooboU 2oobooboo
gooobooboobobobooboooboobooboboobooboobobobobooboobooboboo
goooboobobo3oboooboooboobooooboobooboboooboUoboobo bobobDoobOoo
oo0DOoo(pPADOOO00ODOODOO0ODO0ODOOOO00ODO0ODOO0ODO0ODO0OO0O0ODOODODO0OOOODOODOODODOODOO
gboogboobobooboobooboobooboobo

goo:gbgoo,0oob,.obog
go

oo obooobooooobooboooooobobooooobOooboOoLoOmbooo bobobboooobooo
goooboooooowvwdboo oooboboooobooOoobOobDOooOoOobvibbObobobooooDboo
o0 00oobooboooogbviiOb ODobooo0obOoboOoooobooboobOOoboooxoboo ooobooo
oo0o0bOO0O0O0oO0obO0obOoU0oOoOxitboboooooboooobOoooooDOobooooDoxiioboo obo
goooboobooboboobooboolboooboobooboobobobobooboob1oobo oo
goooboobobobobooboobo20b0o bobooob0oobooboboboboooboOosboo ooo
goooboobobobobooboobs3gob obbobobooboooboobobobobooobOo3obo booboo
gooobooboobobobobooboobOosobo bobooboobooboboboboooboosbuoboooo
goooboobooboboboobooobOnopobobbobooboobobobOobDbooboDoobOOoOD ooo
oooobooboobobobboobooob23bob obbobooboobobobobDbooboooboossoog o
goooboooboboboboobouooboossobg bbb ooboobDoooDoobooseObO O
goooboooboboboboobouooboosyrobg bbb oobobDbOobDboobDUoobOoo420bo o
gbooobgooboboboboobooboo4 b0 oobooboobobbooboobooboo4robo o
oboodboboooooboooobooooogosoboo oooboboboooDoboooobOobooboOoogsonb
ooboooboobooooboboooooboooskoobogboobooboboooobobobOobDoboe20O
oobooobobooooobooooobooboooooobsroo0 DooboboooobobooooDobooogosey
oo obooobooboboobgoobobooobolesbooboboobuooboobobbooboobooo

gimogobooboobooboobooboobobboboos

gogo

gOo0oOoOoOlo0oO0OooOooOo@euooooooooooooooo0oo00o0o0o0000D o000 oooooooooo
oO002000@Ruoooooobooooo0oooobooo 3 bbo0ooboop2e06e0 000000 OOoDbO0OODOOO.OO



00000 400019970 000000000000000O0O00ODO0O0DO0O0O00OD0O0O0O00ODO0O00OS000019%000
0000000000 00ooo00oo0o00oo00oo000o0o00oDo00Doo000oooDOo0 600D OODOO
0000000000000 000000000000000000000 7000019880 00000000000 O000O:O00O
0000000000 80000001910 0000000000000000000D00O0 9000010 000000oon
0000000000 0000000000000000D0 10.000000001997000000000000000000O00O0
00000o0ooooolo300d01-170 11.000019870 0 0 0000000000000 O0O0O0ODDOOOOOOO0O0 12.
00001990 000000000000000000000000000000000000000000000 1B8.000
014000 00000000000000000000000000000000000000000000000O0O00000
140000180 0000000000000000000000000000000O00O000O0000O0 15.000 0198600
0000000000000 ooooooDoobDoObobObObObODODbOODODO 0000190000000 0O0O0OOOODOO
0000000000000 0O0000000DoDO000ooO0o0OooDoO00D 17000V ODDOOODO@EO)OO:00DoOOo
18.0000000000000019990 01220 0000 19.000000000199000000000000 2000000000
001992000 0000000000000 000000000000 DOD00D0DO0 22.0000000000197000000
000000000 00000000000000000000 220000000000000001990000000000 O
000000000000000000001-12300 B.0000000000198000000000000000DOO0O0OO
glos00 24000020000 0000000000000 O00DO0O0O0D0O0O0OO0OODOOO0ODOOO 2.00002001000000
000000000000 000 0000000000000 00o000Do0000o00 00o0oooOoO.a99-21900 26.00
00000o0ooOoz204000000000000000 0000000DO 27.00000000000002004000000000
00000000000 2.000000000000020020000000000000000000000D0O0O00O0OOOO
002.0000000000001990000000000000000030.00000000000199700000000000
000000000000 00000 3100002030000 0000000000000000O000D0O0O00ODOOO--00
O0000000000000000 3200002003020 000000000000000000O0O0OC0O0ODOOO0ODOOO
00000 38000020000 00000000000000000000O0O0O0O0ODOO0ODOOOODODOOOOOOOO0n
00 0034000020030 0000000000000000000000000D0O0O00O0O0OC0OO0ODOOOOOOOO0O 35.0
0002020 0000000000000 000000000000000O00O0O00O0O0000000000 36.00 0020020
O0000000oooo0oooo0ooo000~0000000000000000000000000000 37.0000200100
000000000oo00oo00D 0000000000000 0ooo00oo0000oo0oo0oog 38.00002001000
000000000000 oooooooobDobobObOoObOoObODObO0000 v.ooooz02000000000000038040
071-800 40.000020030sPSSOO0D0ODOOOO: 000000 DODOO0ODDO:ODO00ODOOD 4100001119930 0000:000
00000000 42000000000000019700000000000000000000D0O000DO 43.000 020020
O0000000000O00OO00OAN.OppenheimJ0 0000000000 4400002000000 00000000--00000R0
00000000 4.000000000002002000000000000000000C000O0O0O0 4600000000000
g0020 0000000000000 000000DO0O00D0O000ODODO0DDO0O0O0OD 47000020000 0000000
000000000000000000048.000000000000019980000000000000000DODOO0ODODOO
4900002000000 0000000000000000000000D0O000O0OOO0OODODOOOS0.00002003000000
000000000000000000000000000000000000 ODO0DO000D 1. Barbara, A. Almanza, William Jaffe &
Lingchun LinO 19940 . Use of The Service Attribute Matrix to Measure Consumer Satisfaction, Hospitality Research Journal, VVol.17, N0.2,1994,
PP.630 68. 2. Cardozo, Richard N. (1965). An Experimental Study of Consumer Effort, Expectations and Satisfaction, Journal of Marketing
Research, No.2,August,(] 196501 , PP.244-249. 3. Chris, Ryand 199501 . Researching tourist satisfaction:issues, concepts,problems, London and
New York:Routledge. 4. Day, Ralph L. (1977). Alternative Definitions and Designs for Measuring Consumer Satisfaction, The Conceptualization
of Consumer Satisfaction and Dissatisfaction, H. K. Kieth (ed.), Cambridge, Mass: Marketing Science Institute, 1977, PP.77-79. 5. Dorfman, P. W.
0 19790 Measurement and meaning of recreation satisfaction:A case study of camping, Environment and Behavior,110 400 ,PP.4830 510. 6.
Engel, James F., Blackwell Roger D. & Miniard Paul W.[0 198600 Consumer Behavior(5th ed), The Dryden Press, 1986, P.158. 7. Hempel, Donald
J.00 19770 . Consumer Satisfaction with the Home Buying Process:Conceptualization and Measurement, The Conceptualization of Consumer
Satisfaction and Dissatisfaction, H. K. Kieth (ed.), Cambridge,Mass:Marketing Science Institute, 1977, PP.7-8. 8. Howard, John A. & Sheth
Jagdish N. (1969), The Theory of Buyer Behavior,New York: John & Sons Wiley, 1969, PP.27-28. 9. La Tour, Stephen A. and Peat Nancy C.
(1979). Conceptual and Methodological Issues in Consumer Satisfaction Research , Advances in Consumer Research, WilliamF. Wilkie (ed.),
PP.431-432. 10. Mark, Orams[ 199901 . Marine Tourism :development, impacts and management, London and New York: Routledge. 11. Metin
Kozak and Mike Rimmington 200001 . Tourist Satisfaction with Mallorca, Spain, as an Off(] Season Holiday Destination, Journal of Travel
Research, Vol.38, February 2000, PP.26001 269. 12. Nunnaly, J. (1978). Psychometric Theory, 2nd, New York: McGraw-Hill. 13. Oliver, Richard
L. (1980). Theoretical Bases of Consumer SatisfactionResearch: Review, Critique and Future Direction, Theoretical Developments in Marketing,
Charles W. Lamb, Jr. & Patrick M. Dunne (ed.), Chicago: American Marketing Association, 1980, P.206. 14. Ortinau, David J.00 19790 . A
Conceptual Model of Post Purchase Satisfaction / Dissatisfaction Decision Process, New Dimensions of Consumer Satisfaction and Complaining



Behavior, R. L. Day and H. K. Hunt (ed.), Bloomington, Indiana University Pressd] 197900 PP.350 40. 15. Swan, John E. & Combs Linda Jones
00 19760 . Product Performance and Consumer Satisfaction: A New Concept, Journal of Marketing,1976,PP.2500 33. 16. Tim, Goodhead and
David Johnsond 19960 Coastal Recreation



