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ABSTRACT
The recruiting of national army is moving from the mandatory system to the voluntary system step by step, and the ultimate goal is
to implement the whole voluntary policy to achieve the goal of limited quantity, better quality, and strong national defenses;
therefore, the recruiting of national army plays an important role. This study is based on the research and questionnaires with the
population of the Singaporean and our national army to explore the relationship between the voluntary army recruiting activities
and recruiting effectiveness. Since the past research proved only the remarkable impact that the former has on the recruiting
activities, it did not explore profoundly the cause and effect between these two factors. Therefore, the study is based on the recruiting
activities through the recruiting media as the mediating variable, and by using the indicator of organizational socialization as the
measurement of recruiting effectiveness to deepen the research. The study explores three assumptions, H1: recruiting marketing
activities and recruiting information channel are positive related, H2: recruiting information channel and recruiting effectiveness are
positive related, H3: recruiting marketing activities and recruiting effectiveness are positive related. The result proves that these three
assumptions are true no matter in Singapore or in our country. Also it identify that the recruiting information channel does play the
mediating role between the recruiting marketing activities and the recruiting effectiveness. The main discovery from the study is that
the recruiting marketing activities through these three systems of recruiting information channel will benefit the recruiting
effectiveness and lead to good results. When it comes to our nation, the current recruiting is on the right direction. Judging from the
study, it is recommended that the national army recruiting center continues the current focus and holds a variety of recruiting
marketing activities by targeting on different population. It certainly will improve our recruiting effectiveness by interviewing the
family of people who has the willingness to be voluntary soldier during the activities and by utilizing the school army training
instructors to provide early coach.
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