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ABSTRACT

The purpose of this study is to explore the relationship of relational bonds, reliance and performance on breakfast chain stores in

Taiwan. The study developed the questionnaire which were distributed to the owners of breakfast chain stores for investigation of the

relationship of relational bonds, reliance and performance and found the facts as follows: 1.There is significant positive correlation

between the dimension of relational bonds and reliance as well as the impact of construction of relational bonds on reliance. 2.There

is significant positive correlation between the dimension of relational bonds and performance as well as the impact of construction of

relational bonds on performance. 3.There is significant positive correlation between the dimension of reliance and performance as

well as the impact of construction of reliance on performance. 4.Reliance plays a disturbing role in the performance in independent

variable relational bonds and dependent variable performance. 5.On the dimension of relational bonds, the type and time period of

franchising would affect the efficacy; on the dimension of reliance, the time period of franchising would affect the efficacy; on the

dimension of performance, the type of franchising would affect the efficacy
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