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ABSTRACT
This study aims at the producing systems in the photo-electricity industry viewed from productivity management for evaluation,
analysis and comparison on the performance mode of the producing systems before establishing input and output apt for the
production department. In this study, measuring indexes for the input and output of the producing systems and with AHP, it is to
calculate relative weight to the sub-level phases and measuring indexes. On the primary phase, DEA is used to evaluate before
reaching an improvement mode. This study is to assure productivity management-oriented producing system. Finally, in this study,
based on the producing system productivity management in a case firm in central Taiwan, a case study is to be conducted for
effectiveness and practicability of the certification system mode before submitting proposals to the policy-making management for
sound allocation of resources and further improving the productivity of the producing system in the photo-electricity industry. Into
the new millennium of broadcasting, by integrating the new generation of Information System it can be form ed into completed
model. By combining Information System (MIS), network (Intranet) and mobile communication (MC), together they complete a
network concept of Broadcasting Information System (BIS). Utilizing the three as links, they with interaction in a timely and
immediate transfer of digitized program making, a complete broadcast model, This will be cost effectiveness, accommodate the needs
of the population and provied the best quality of sound to delivered to the audiences. How to cornbine broadcasting been and
information system together? This issue has always brought to attention but could not be agreed upon for. This study is through
actual discussion of needs by broadcasting and technical staffs as the motivation and by integrating the program news, producing and
automatic control and other mechanisms of inter-organization, to help the broadcasting technical staff, to combine equipment
control, the needs of broadcasting volume, and information system to complete a system of low cost and user friendly interface —
Broadcast Information System (BIS).
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