
A Study of Residents' Motivation and Experience of Visiting Local Museum with Performing
Activities - With Example ...

傅嘉輝、黃世明

E-mail: 9511063@mail.dyu.edu.tw

ABSTRACT

Guling St. Avant-Garde Theatre was the first theater exhibited Avant-Garde Theatre. The theater was created from a vacant space

by performing art groups. Tthe theater was able to keep Avant-Garde Theatre’s experimental and creative spirit, and promote the

local artistic atmosphere.In this research objective is to observe the local residents’ motive to attend the local artistic performance

and their experiences of each attend. The aim of this study is to determine: 1. To ascertain the local residents’ motives to visit the

center. 2. To study the local residents’ experiences on the visits. 3. To analyze the relationship between the motive and experience.

This research is based on judgmental sampling. Something sample, and survey was taken at Lonfu area in Taipei.350 surveys were

given, and 314 had returned. Information was studied and examined with Reliability test, Descriptive statistics, T-test, One Way

ANOVA, Importance-Performance Analysis were utilized to analyze data. The analysis results concluded as following: 1. Residents

’main information from family and friend show the most interest in visiting theater 2. Residents’ marital status “single” and 

“married without children” have more experiences than “married with children” 3. Visiting residents accompanied by 

“Colleague or Friends” show stronger motive than visiting residents accompanied by “Family” 4. Residents attended “Pay

fees for performance”have stronger experience than residents attended “to visit exhibition” 5. Motivetion and experience On

average, visitor obtain higher than person visit grow up the motive behavior oneself slightly to experience to grow up oneself.

Correlated proposals base on the result can invigorate the local artistic environment and utilize the theater fully, and become more

beneficial to the whole community.
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