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ABSTRACT

The development of local cultural industry becomes an executing emphasis in Taiwan’s National Development Plan during the last

decade. The empowerment from inhabitants can promote the local economic development. Furthermore, the understandings of

inhabitants’ cognitions of benefits can facilitate the decision-making process for public sections when local industry development

was proceeding. The purpose of this study focused on the investigation and survey of the cognitions of recreation resources and

development benefits for inhabitants in corresponding local industry development, Tienwei Flowers and Plants Industry. A

well-defined and structured questionnaire was developed as a survey tool. The survey period was from April 1, 2006 to April 30,

2006 and 290 questionnaires were returned and verified as valid for statistic analysis and testing in SPSS. Major statistics methods

included descriptive statistic, reliability analysis, independent sample t-test, one-way ANOVA and Pearson correlation test. The

findings of this study were concluded as the following: 1. Inhabitants participated organized body had more awareness on

recreational resources of local industry development than the antipodes. 2. Inhabitants with related occupations on local industry

had more agreement on the benefits of economic, social cultural and physical environment than the antipodes. 3. The more

awareness of local recreational resources that inhabitants owed, the more agreement on the derivational benefits of economic, social

cultural and physical environment. Several recommendations for the inhabitants, private and public sectors were made, including

the exchange of local resources, a common platform for knowledge sharing and learning, the strengthening of the marketing, and

creating value-added attached to the main local industry.
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