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ABSTRACT

Questionnaire surveys and life-style study are used frequently for getting market information. However, the subjects for the survey

before design and the customers who may purchase the newly designed models cannot be the same in the real market situation. In

practice, the designer cannot be absolutely sure if the questionnaire survey is appropriate to grasp the market information until the

product enters the market. Therefore, it is worthy to investigate how questionnaire surveys are efficiently applied to product planning

and design. This study tried to simulate that a set of products are designed according to the questionnaire survey as well as life-style

study and sold to the customers. The other questionnaire survey is carried out to see if those newly designed models chosen by

customers are similar to the consumer-preferred models in the pre-design survey. Taking commercial mobile phones and watches as

example, eight types of mobile phone and six types of watch were categorized according to form style. For each type two different

models with similar style were chosen and put into two sets of questionnaire respectively. Two sampling groups in the population of

Da-Yeh University students were then tested with two sets of questionnaire to compare the favored models of the two groups. The

results show the two groups have similar favorable models based on the analysis using population variables. In respective to the

life-style analysis, two surveys have somewhat different distribution of life-style group with only two similar and the other two

different. As for the favorable models, similar tendency is observed for the similar life-style groups of the two surveys. However, in

the preferable analysis based on either the population variable or life-style group, discrepancy of one or two models between the two

surveys is also observed. This may due to the sampling group’s diversity or the improper model choice by the researchers.
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