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ABSTRACT

Sound Material-Cycle Society and sustainable Development are not only important problems which directly concern the continuity

of human civilization in the 21 century but also basic elements which affect national development. Therefore, protecting the earth to

be the green environment has become a focus which is to be universally known and a vital issue which is to be emphasized

worldwide. With the upswing of international eco-awareness and the dispute between international trade and environmental

protection, the managers and superintendents have realized that the marketing of the oncoming production market can not rely on

the two elements- the price and quality. However, in the future we must take account of the third dimension- productions with

environmental protection design. It is the key factor for factory owners to decide the production territory. In virtue of the issue of

global environmental protection is emphasized greatly, green environmental management must become new thought of strategic

management when the enterprises confront challenges in the 21 century. Recently, Japan has advocated economic environmental

protection principles of development for Eco-Communities. People utilize recycling to regard as production design to achieve Zero

Disposal and Zero Pollution. This trend has attacked the industries in Taiwan, so we can not ignore the related environmental

protection issues. For this reason, enterprises can not ignore the existence of environmental protection in managements as well as

should consider how to extend producer responsibility. The enterprises use appropriate standard of environmental protection to lead

to innovate technique in environmental protection. With the view of this, enterprises can make use of resources effectively, reduce

the prime cost, and increase the value of the productions to be successful in the competitive trend of environmental protection. On

the basis of the above-mentioned, the goal of the study is to probe the environmental management strategy and model of enterprise

green design and analyze its degree of satisfaction for the achievements of environmental protection of enterprise.
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