obodobouooooobouobobo-oooboogd
goougon

E-mail: 9511001 @mail.dyu.edu.tw

g
gbooobgoobooboboobooboobooooboobooboobobboboobooboobobo
gbooobgoobooboobobooboobooboooobooboobooboboboboobooboobobo
gboooboobobobooboobgooboobooboobooboboboboobuooboobboboobOoo oo
gooobgoobooobobooboobooboobooboobooboobobboboobooboobobo
goooboobooobobooboobooboobooboobooboobobboboobooboobooboo
goooboobobboob obooboobooboobooboobobooboobuooboboobOoOobOoon
goooboobooboboobooboobooboboobooboobobboboobooboobobobo
goooboobooboboobooobon

ooo:obgo,;,oboo,booog

oo

oo obooooobobooo iioooo ivOoOooo vOQd viodO

viio Do O ixO0OoOO xOOO OO OO0 O00OD0 i, 1000 oog
O e 60000000000 i, 70000000000 0000000 v woood
UOO00D00O0 s 16000 000000000 . 20000 0000000 v 26000 O
00000 00000 i 3000 0000000 v Jro0gbbo0oooooooo
O 000000000000 000000DO0O00O0O00O0..... 47000 000000000D0O0O
O 50000 0000000000000 GlO00 DOODO0 v oD bOoUbnbOO
O 71000 OO i HSO00 0000 i, 6ednod
O TTUDO 82
gogno

go0OoOoO1o00@e9ooooooooooo0o0o00o0o0O0000 00000000 2000000001990 00000
O0:00000300001900000000000000O00O00O0OOO1900200016-300 400000000200300
goooOoOoOoOoOOCOCOO0COCO 0D00O00DU0DO0O0O0D0O0D0D0D0D0DO0D0DO0O0DO0O0O0O0DO0O0O00O0O0O0S000000002003
gooOoOoOoOoOoOoOOoO0—0OO0O00OC0 0000000000000 0O0D0D0O0O0OD0O0O0OOOOoOoOoOoooOsesd 6.00
00020 DOODODODODODODODODODODODODODOODODOD O00000000000007700000000000020030000
0000000000 0000000000000 00D0D0000000000000OOOss-7108. 0000190000000
O00OO00OO0O0O0OOOOOoOOs34001000Pes-660 9.000(03)D 000NN ODODOOOOOOOOOOOOOO OOOOOO
gOo0opooOoOoi00fdbfoooooooooboo00oDOo00oooOo0oDoO00oOoO0oO0OOOOn 11.000(2003)
O000O0O000O0O000DOOo00bOO00O00o0ooOo00Do0 1200000000 DODOOO0OOOOOODOOODO
00002200 13000010 DOCO00DOOO0O0ODOO:.ODO00DO0 40009 OOO0DOOODOODOOOODOOOOO
0000000003001 00 15.000R2004OWHATSPROODOODOOOODOD:ODOOO0DOOOOODOOOODODO 1600
040 0000Doo:.0bb00b00o0 170000 COOO0OODOO0OD--00D0D000DOOO0OOODOOOODOOODOO
0000 18.0%000)I0ODOODO0O0O0O0OO:000000 19.0000190000000002040)000:000 20000
gleo0ooOoOoOoOoOoOOOOOOOOOOOOOODO 00O OODOODOOOODOOOOOOO 22.0000)DOO0O0O0OO
goooOoOoOOO0OO0O—00O0 000000000000 200019990 000000000000O0:.DODOOOOOOOOO
goOoOoOoOoOoOOOOOOOO B0003)UOUIO0O00O0O0O0O0O00O00O0O0O0O0O0OOOODOoODOoOooOoooOoOoOOoOOOO
OO0 24000@ooyODODOOOOOOOOOOOOOOOOOOOOOOOODOOOOOODOOOO 200003 DOODOOO
go0oOoOoOoOoOOOO—-000 0000000000000 0O0OOO0OO0O0O00O0O0O 26.RichardL.DaftOOOOO@A9LODOO
O00O0O0OO0OO0:00oooOg 27.wW.Lawrence NeumanO O OO0 (20020 000000000 0:0000000 28.Cooper O
Emoryd0 00001990 0 0000O0DO0ODOO:0D0D0ODO0ODO OODOO0OD 1.Anderson, J. C. and Barton Weitz (1989),



“ Determinants of Continuity in Conventional Industrial Channel Dyads,” Marketing Science, 8 (Fall), 310-23. 2. Bleeke, Joel and David Ernst
(1993), Collaborating to Compete: Using Strategic Alliances and Acquisitions in the Global Marketplace, New York, NY: John Wiley & Sons, Inc.
3. Daft, R. L. and R. H. Lengel (1986), “ Organizational information requirements, media richness, and structural design,” Management
Science, 32, 554-71. 4. El-Ansary, A. I. And Stern, L.W. (1992), Marketing Channels 4 edition. 5. Etgar, Michael (1979), “ Sources and Types of
Intra-channel Conflict,” Journal of Retailing, 55 (Spring), 61-78. 6. Farace, Monge and Russell (1977), Communicating and Organizing. Reading,
Mass: Addison-Wesley Pub. Co. 7. Frazier, Gary L. (1983), “ On the Measurement of Interfirm Power in Channels of Distribution,” Journal of
Marketing Research, 20 (May), 158-66. 8. Fritz, M.B.W., Narasimhan, S. and Rhee, H.S.(1998)0 "Communication and coordination in the
Virtual Office” , Journal of Management Information Systems, 7-28. 9. Freiden, Jon B. (1984), Advertising Spokesperson Effects: An Examination
of Endorser Type and Gender on Two Audiences,” Journal of Advertising Research, 24 (October/November), 33-40. 10. Greenbaum H. H.
(0198200 0" The audit of organizational communication.” In White, D.D., ed., Contemporary Perspectives in Organizational behavior(]
Boston:Allyn & Bacon. 11. Krone, K.J., F.M. Jablin, and L.L. Putnam (1987), “* Communication Theory and Organizational Communication:
Multiple perspectives,” Handbook of organizational communication: An interdisciplinary perspective, Newbury Park, CA: Sage, 18-40. 12.
Kotler, Philip (1994), “ Marketing Management; Analysis, Planning, Implementation And Control” , Prentice-Hall Inc, 8th Edit. 13.Lavidge,
Robert J. and Gary A. Steiner (1961),” A Model of Predictive Measurements of Advertising Effectiveness,” Journal of Marketing, 25 (October),
59-62. 14.Lusch, R. F. (1976), “ Sources of Power: Their Impact on Intrachannel Conflict” , Journal of Marketing Research, Vol.13, pp.382-390.
15.Mohr, Jakki J. and Ravipreet S. Sohi (1995), “* Communication Flows in Distribution Channels:Impact on Assessments of Communication
Quality and Satisfaction,” Journal of Retailing, 71 (4), 393-416. 16.Morgan, Robert M. and Shelby D. Hunt (1994), “* The Commitment-Trust
Theory of Relationship Marketing,” Journal of Marketing, 58 (July), 20-38



