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ABSTRACT
Recently, that the organizations entrust the PR departments with the heavy responsibility, that the PR courses are popular in
universities, and that various PR agencies mushroom, all demonstrate that the PR has become an important role in the current
society. A great number of books discuss “ the strategy” in the market. The academic circles regarding the strategy are numerous,
which demonstrates the importance of it. What is PR strategy, however? Take the “ Dissertation and Thesis Abstract System” and
the periodicals for examples. Those theoreticians who publicize the PR policies are unable to define the PR strategy accurately.
When we collect the literature, we find that it lacks the general and systematic discussion about the PR strategy. This research,
therefore, attempts to inquire further into the connotation of the PR strategy and tires to induce and to sort the viewpoints of PR
scholars in Taiwan on PR strategies so as to find the definition for PR strategy. This research defines the PR strategy by means of
collecting the literatures of PR strategy and interviewing ten in-depth PR scholars in Taiwan. This research defines that PR strategy
is the most important principle for the PR case. The most significant norm in PR strategy is to set up the action plan which can use
the resources effectively and reach the PR goal and objectives successfully. This research also indicates that when the PR strategy is
formed, the researchers at least have to prudently consider “ 2PM,” including the communication subjects (publics), the
communication goal (position/ positioning), the communication context (message), and the communication medium choice (media).
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