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ABSTRACT

Cars are a product high in price and it is the durable goods. So, other than taking into account of the car’s brand、price、car’s

color and utility, consumers will also think of the satisfaction and achievement. It will bring to them after they consumed. After

consumers giving thorough consideration and coming up with a purchase decision, the car’s color turns out to the final decision for

them to conclude the purchase. Car’s color is very crucial either for the user or outsiders. It also plays a very important role for the

car’s vision sense and traffic safety. There are all kinds of colors available for a car. For a same color, some people may like it while

others don’t. It is the sentimental function stimulated from colors. Car consumption sounds filled with personality, but people’s

choice for colors seems to follow a certain type of patterns. This study hopes to investigate the issues accrued from the colors,

consideration and content chosen by consumers. The results of this study shall be able to be used as the reference for media and

dealers to plot their marketing strategy for launching a new product.
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