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ABSTRACT
The main purpose of this study was to explore the differences between cognitions of sports values and leisure sports participations for
5th and 6th grades elementary students in Chung-hua county after reading sport comics, Slum Dunk. The methods used in this
research include content analysis and questionnaire survey. A well-defined and structured questionnaire was distributed with 598
samples. There were 561 returned and valid samples for further statistics analysis, including descriptive statistics, paired-sample
t-test, independent t-test, chi-square test and one-way ANOVA. The findings of the study were concluded as follows: 1. The
sub-construct sport values, including intact personality, sport benefit, had significant difference on the genders. 2. The sports values
announced by four major characters in the Slam Dunk comics including Akagi Takenori, Kaede Rukawa , Hisashi Mitsui, Ryota
Miyagi had significant differences compared with the students themselves, but there were not significantly different with Sakuragi
Hanamichi, a centered character in this comics. 3. There existed significant differences on the sub-construct sport values, sport
benefit, with the reading-or-not the comic. 4. There were significantly different on the leisure sports participations, including
participation frequencies every week, participating duration, and participation companies with the reading-or-not the comic. Several
recommendations were concluded for the education authorities, school agency, and the comics’  publishers as well.
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