gobgoboobouobbooobougboooo
goougon

E-mail: 9507653@mail.dyu.edu.tw

g
gbooobgoobooboboobooboobooooboobooboobobboboobooboobobo
gboooboobobboobooboobo boobo2e0boobobboboobooboooobooobooon
goooboobooobobooboobooooooobwobbobooboobobboboobooboon
goooboobobboboobgoobo boboobooboobobooboobuobobUonnoiI20ogDbOon
gooobo0obOobboOobOo0obgobd4o00ieocoood b0 gbooboboobi1b2b0 boboOobLOo0oDOoo
goooboobooboboobooboobooboboobooboobobboboobooboobobobo
gbooobgoobob obooboobobbooboobooboboboobooboobUobboooobOooboOon
gboooboooboobgon

ooo:0b0;,0000,000

oo
oooooobobo iioooo ivOooono vOQd viodO viiogd o
ixOoo xO0Ooooooooooo 10000000 3000 ooog
3000 oonog 4000 0O0O0O0O 4000 00000bOOOobO 4000 0000
gboobooboobood 6000 00000000 DbOOO noo0o0gooooogoooon 18
gboooooboobgn 28000 0000 1000 bo0ooboooboooog 3200
gogog 0000000 o000 ooon o000 OO0 OO0 O0O0O0OOogoon
40000000000 O0ODODO0D0DLDOUOOODOOOODODbOOOOD soObObObOODODOOO
s boonbooboon e300 D000 2000 0000000 77

oo oboobooob oob 0000 sopouooonooobobssuuonbgoosrgnono oo
gboooboobobbooboobgoooobbooe20000o0obo u¥Uuooooon 97

gogno

b boooo:bobosctooooooooboboboboobooobooooobooboobobobobonononr da3sr-4130
goboobobobooobogobgoechgbobooooobobo:-0cobobobobobo boboboobooboz000bOoboOoOn
gboooo:0b0obooooboobeedbobobooooooobob:bobOob boboze0200000000000000OO0
gboobooooobDobOoboboboonoooed4ro-49200 0O oOo901 00000000000 000000 000019980
gboooooobooboboboooooo-0boobobobooboboboobooboooobobobobobobooooobon
gboboooooboobOoboobobiesooooooooboobooooooooboobobobobooooooboono
gbooooooobogobogzeoobooooooboobobob—-00000000O0DbO0ODb DODObOObOODObOOOODOD
gbooo00ooooboobOob bobozeib0bOooOobOOobOobD:bOobOobOoO0bOobeoooboboboo:bobooo
goooedoobdbobo: bbb oboooeesoboobobooboo:bboboooooDuoonooooon
o0 00000 b0obobe4oooooobobobobooobooboobOossos50023-300d gpbopbze00oonoonog
gb00o0o0oooOoogooson 283000 DOoOoOoze0poiboboooooooooooeesooboobooooouonogon
gbobooooooooboob0oboboboboooobDobobU0 obOobec020000bobDob0bODbODbObOOOODOD
ooobooooooooogobze20b00oboooobobooobooOboooobO0 bbb ODboOo
ooopo1sooooooooooooooobooooooooobobobobooooDobonuzrs340 0 00000 DOO0O0O0O
gozo010 0000000000000 000DDO0O0OOO0O0O0ODO0OOs0bO13- 16200 DU ODOOOODOOO11999000
O00bo0o0oooooooDbbo0oobbo0ouooDbOoO4sDi1s12400 DOOOe 00000000 O0: 00000 DOOO19%0
oo0oboo0ooooooobD: oo bobogoouoooooobbooobooooooooobooooboooboooOooDoo
ooobooooboobooooogooooooooooobooobobooobo ooobooobDbooooooobooboboOooDoo
b0 oboobzeozoboobooboboboob: bbb oooboboobOobobobes4boboooboobo:o oD



00000190 00000000000000:00000 000019980 0ABCSIIIIONONONOONOOOOOOOOOO38
0200162400 OO0OQ0O199%0 0000000000000 0O00OU0OUOOUOUOUODOUOOUOOOOOOOD40200109-12200
00019930 0000000000000 00000OLO0OL UL UDLD0DDUDODUDODUDOD0DUOOOU DOODo200100O
O00000000000O0O0O0O0O0O0O0O0L 0000000000000 0D0D0D0D0D0D0D00D00D00000O 000020020
g00000000O00O0O0O0O0O0O0O0O0OOO 0000000000000 0D0OD0D0OD0D0OD0O0OD ODOODO1YeODO0O0O0O0ODODODO
O000: 0000000002020 000000000: 000000 00D0DO119820000000000000000OD0ODOO0O
0000000000 00001990000000000: 00000 00001994000000000000000000000
000000020000 000YMCAODDDODODODOODODOOODODOODOOODOODOODOODODO12)DO175-18800 000019920000
O000000:00000 0000199 0000000000000000O0O0O0ODODODOODOODOODOODODOODODODODODODODODO
00000000000 000010 00000000000000D0000O000b000 000DDMdO0000Db00000:
Oo00OO0C0 00002000 00000000000000—KMVIOODOOOO0OOOOO0O0O0000000000000000O0
goO0oOz200100000C0O0O00OO0: 000000 OOOOI9OO0O0O0OOOOODOOOOOODOODOOOODOOOOOOOOO
OO00O0OC0OO000oO0oOoOoOoObze0 0000000000000 OOOeID 00NN NONnNOnnOnOnOs4-16100 000019970
goooOoOoOoOoOoOoOoOOOOOCOCOOCO 0000000000000 OOOOO0OOOO0OOoOoOoOOoCOOoOoDOOO:
Alderfer, C. P. (1969). “ An Empirical Test of a New Theory of Human Needs ” , Organizational Behavior and Human Performance. Atkinson, J.
W. (1980). An introduction to motivation. New York: D. VanNostrand Company. Ames, C., O Archer, J.00 19880 . Achievement goals in the
classroom: Students’ learning strategies and motivation processes. Journal of Sport Educational Psychology, 80(3), 260-267. Ames, C., O Archer,
J.0 199200 . Achievement goals in the classroom: Students’ learning strategies and motivation processes. Journal of Sport Educational Psychology,
80(3), 260-267. Bitner, M. J.(1990).” Evaluating service encounters:The effects of physical surroundings and employee Responses” ,Journal of
Marketing,54,69-8217. Bolton, R. N.,& Drew, J. H. (1991). “ A Multistage Model of Consumer’ s Assessments of Service Quality and Value” ,
Journal of Consumer Research. Cardozo, R. N. (1965). An experimental study of consumer effort, expectation, and satisfaction. Journal of
Marketing Research, 21(8), 244-249. Churchill, G. & Surprenant, C. (1982).” An Investigation into the Determinants of Consumer Satisfaction” ,
Journal of Marketing Research, 19,pp. 491-504. Cronin, J. J., & Steven A. T. (1992).“ Measuring Service Quality: A Reexamination and
Extension,” Journal of Marketing, 56,55-68. Deci, E.L. 0 Ryan, R.M.[ 198501 . Intrinsic motivation and elf-determination in human behavior.
New York:Plenum. Deci, E.L., 0 Ryan, R.M.[0 19910 . A motivational approach to self: Integration in personality. Nebraska symposium on
motivation, 38, 237-288. Duda, J.L.00 198901 . The relationship between task and ego orientation and the perceived purpose of sport among male
and female high school athletes. Journal of sport (1 Exercise Psychologist, 6, 334-343. Dweck, C.S.[0 198601 . Moativational process affecting
learning. American Psychol-ogist , 41, 1040-1048. Eaton, W.O & Enns, L.R.00 198601 . Sex Differences in human motor activity level.
Psychol.Bull, 100, 19-28. Engel, J. F., Blackwell, R. D., & Miniard, P. W. (1990). Consumer behavior. I. L.:Dryden Press. Engel, J. F., Kollat, D. T.
& Blackwell, R. D. (1973). Consumer behavior. The Role of the Consumer in Marketing. Chapter 1, 2nd Edition New York: H. R. W. Inc. Engel,
J. F., Kollat, D. T. & Blackwell, R. D. (1982). Consumer behavior. (4thed.). I. L.: Hort, Rinehart & Winston. Fishbein, M. ,& Icek, A. (1975). Belief,
Attitude, Intention and Behavior: An Introduction to Theory and Research. Reading, MA: Addison-Wesley Gill, D.L., Gross, J.B., 0 Huddleston,
S.00 19830 . Participation motivation in youth sport. International Journal of Sport Psychology, 14, 1-14. Goodman, J. (1989). The Nature of
Customer Satisfaction, Quality Progress, Feb, pp.37-40. Gould, D., Feltz, D. 0 Weiss, M.OJ 198501 . Motive for Participation in competitive youth
swimming. International Journal of Sport Psychology inters, 16, 126-140. Howard, J. A. & Sheth, J. N. (1969). The Theory of Buyer Behavior. New
York: John Wiley & Sons Inc. Hawkins, D. 1., Best, R. J. & Coney, K. A. (1992). Consumer behavior: Implications for marketing strategy. Hempel,
D. J.(1977). Consumer Satisfaction with the Home Buying Process: Conceptualization and Measurement. H. K. Kieth ed., Cambridge, MA:
Marketing Science Institute. Herkowitz, J.C0 19800 . Social-psychological correlates of motor development.In:A textbook of motor development
C.B. Corbin. O EdO . Dubuque.lA:William C.Brown. Kotler, P. (1998). Marketing management: Analysis, Planning and control. NJ:
Prentice-Hall. Longhurst O SpinkO 19870 . Participation motivation of Australian children involved in organized sport. Canadian Journal of
Applied Sport Sciences, 11(2), 106-114. Maslow, A. H.OO 19700 . Motivation and personality(] 2nd ed.O . New York: Harper O Row. Murray, J.
F. (1983). Effects of alone and audience on motor performance for males and females. International Journal of Sports Psychology, 14, 92-97.
Peterson, R. A.,& Wilson, W. R. (1992). Measuring customer satisfaction: Fact and artifact, Journal of Academy of Marketing Science, 20, 61-71.
Reichheld, F. F., Earl, W.,& Sasser J. (1990).” Zero Defections : Quality Comes to Services” ,Harvard Business Review, 68(5), pp.105-111.
Soloman, M. R. (1996). Consumer behavior (3rd ed.). N. J.: Prentice Hall, 123-133. Stephens, T., Jacobs, D.R., White, C.C.00 19850 .
Adescriptive epidemiology of leisure time physical activity. Public Health Report, 100, 147-158. Stipek, D.J.0J 19931 . Motivation to learn : from
theory to practice. Boston: Allyn 00 Bacon. Vershuur R., Kemper, H.C.G.O 19850 .The pattern of daily physical activity. Medicine and Science
in Sports and Exercise, 20, 169-186. Wethbrook, R. A. (1980). “ A Rating Scale for Measuring Product/Service Satisfaction” , Journal of
Marketing, pp.68-72. Woodruff, R. B., Ernest, R.C.,& Jenkins, R. L. (1993), Modeling consumer satisfaction processes using experience-based
norms, Journal of Marketing, Aug, 296-304. Woodside, A. G.,& Daly R. T. (1989). “ Linking Service Quality, Customer Satisfaction, and
Behavioral Intention” , Journal of Care Marketing, Dec., pp.5-7.



