Jobbobuooboobouobbooboobouoboboon
gooodo?d,oon

E-mail: 9507395@mail.dyu.edu.tw

o0
000000000000 Rough Set Theory RSTO OO O OO O O Support Vector Machine SVMO OO OO OO OODO
0000000000000 D0Do000ooo000DoOo000DooO000DoO00o0Doo00oo0ooouooooOooon
OO00CocO0OO0O0O0OODODOOOO DO Particle Swarm Optimization, PSOO D 000000000 O0ODOOOOODOOOOOO
00000000000 ODO O Back-Propapation Neural Network, BPNC O O O O O O Discriminant Analysis, DAO O O O
ooooooooooogoo

goo:gbgooo,0oobo,oboob,obooboo,bobboboosbooo
go

0000 00000060000 ivABSTRACTvOOviDOOviiOOOxOOOxiODOO OO0 1110000000
1120000000 2130000 21400002000 0000421000000 421100000000 4212
O000b000obOobD 521300000000 72200000 922100000922200000 1022300000
011224000000 11225000 122260000 132300000 142310000000 1423200000

0019240000000 20241 000000000 20242000000000 212500000000 222510
000000000 222520 000000000 23260000 28000 0000 303100000 3132000

031330000 3333100000000 33332000000 3B00O00OOO0O36410000000 364200
OO0 3r42100PSOOOOODAGOO 374220 0000000PSOCOODOODAGOO 394230 00000000

042424000000 4543000000000 47000 000000000 495100 4952000000 490
goog sl

gogno

[pl]000000000 http://www.dgbas.gov.tw O

[(21000000* D000O00" 002040 00000000000000

[(3) 0 0000000000000 00D0DOO0ON?20010 O pp.132-1350 O

[p(4]000" OO00D0O00000000DO” 000000000 0oDo0o0oooO2005000

[(s10 0000000 0000000000 ooooooooooo” od

[06]0 000" RoughOORoughO” ,020010 000000000

[07]10 0000 00D0O0O—-—MATLABOOO” O00O200100000

[08] Bennett, R., 1996, “ Relationship Formation and Governance in Consumer Markets : Transactional Analysis VVersus the Behaviourist
Approach” , Journal of Marketing Management, 12 (12), 417-36.0

[09] Bitner, Mary Jo, Booms, Bernard H. and Mohr, Lois A., 1994, “ Critical Service Encounters :The Employee’ s Viewpoint” , Journal of
Marketing, 58 , 95-106.00

[10] Bitran, Gabriel R. and Hoech, Johannes , 1990, “ The Humaanization of Services: Respect at the Moment of Truth” , Sloan Management
Review, 89-96.0

[11] Chan, Joseph O., 2005, “ Toward a Unified View of Customer Relationship Management” The Journal of American Academy of
Business, Cambridge .0J

[12] Felix, Reynaldo, Toshimitsu, Ushio, 1999, “ Rough Sets-based Machine Learning Using a Binary Discernibility Matrix” , In processding of
the second Intelligent Processing and Manufacturing of Materials,299-305.0

[13] Fujimori, S., Kaiya, T. and Inoue, T., 1998 ,“ Analysis of discharge currents with discernibility matrices” , Proceedings of 1998 International
Symposium on Electrical Insulating Materials, in conjunction with 1998 Asian International Conference on Dielectrics and Electrical Insulation
and the 30th Symposium on Electrical Insulating Materials, Toyohashi, Japan, Sep. 27-30,649-652 [14] Groonroos, Christian , 1994, “ From
Marketing Mix to Relationship Marketing : Towards a Paradigm Shift in Marketing” , Marketing Decision, 32(2), 4-20.00

[15] Hart, Christopher, W.L. , 1988, “ The Power of Unconditioned Service Guarantees” , Harvard Business Review, 54-62.00



[16] Hashemi, R.R., Blanc, L.A. Le, Rucks, C.T. and Rajaratnam, A., 1998 ,“ A hybrid intelligent system for predicting bank holding structures
", European Journal of Operational Research, VVol.109, 390-402 [17] Jain, Rajnish , Jain ,S., Dhar, U., 2003, “* MEASURING CUSTOMER
RELATIONSHIP MANAGEMENT” Journal of Services Research, VVolume 2, 2.0

[18] Kennedy, J., Eberhart, R. C., 1995, “ Particle swarm optimization” , Proceedings IEEE Int" I. Conf. on Neural Networks, 1V, 1942-1948.01
[19] Kennedy, J., Eberhart, R. C., 1997,“ A discrete binary version of the particle swarm algorithm” , Proceedings IEEE Int’ . Conf. on
Systems, Man, and Cybernetics, 4104-4108.00

[20] Li, Renpu, Wang, Zheng-ou, 2004 ,“ Mining classification rules using rough sets and networks” , European Journal of Operational Research
157,439- 448.0

[21] Pawlak, Zdzislaw., 1982, “ Rough sets” , International Journal of Computer and Information Science, Vol. 11, No. 5, 341-356.00

[22] Peters, Thomas J., 1987, Thriving on Chaos: Handbook for a Management Revolution,Harper Collins Publishers, New York.[J

[23] Pine II, B. Joseph, Peppers, Don & Rogers, Mortha , 1995, “ Do You Want to Keep Your Customers Forever? " , Harvard Business Review,
103-114.0

[24] Platt, John C., Taylor, J.S., Cristianini, N., 2000 ,* Large Margin DAGs for Multiclass Classification” , In Advance in Neural Information
Processing Systems, volume 12, 547— 553.00

[25] Sharma, N. & Patterson, Paul G. , 1999, “ The Impact of Communication Effectiveness and Service Quality on Relationship Commitment in
Consumer and Professional Services” , The Journal of Services Marketing, 13(2).0

[26] Suykens, Johan A.K., Gestel, Tony Van, Brabanter, Jos De, Moor ,Bart De, Vandewalle, Joos, 2002, “ Least Squares Support Vector
Machines” , World Scientific Publishing Co. Pte. Ltd.O

[27] Walczak, B., Massart , D.L., 1999, “ Rough sets theory” , Chemometerics and intelligent laboratory systems VVol.47, 1~16.00

[28] Zeithaml, Valarie A., Rust, Ronald T. and Lemon, Katherine N. ,2001, “ The Customer Pyramid: Creating and Serving Profitable
Customers” , California Management Review, 43 (4), 118-142.01

[29] Zineldin, Mosad , 2000, “ Beyond Relationship Marketing: Technologicalship Marketing’ , Marketing Intelligence and Planning, 18 (1).



