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ABSTRACT
The trading activity or products selling plan in our traditional domestic market just focus on internal people. But right now the
consumption of foreigner in Taiwan is more than before, it also shows us how the important to research about the daily life, favor
and culture of foreigner in Taiwan. What is the background of the foreigner? What is their living stylel] Why is their main
consumption? Where is their primary shopping siteC] Do they have any special shopping characteristicC] We can gain some
effective information by research the subject above and by using them to create difference an management strategy, to evaluate the
opportunity of new market, to choose the proper market district in order to raising the effectiveness of our selling strategy. Therefore,
these research attempts to know the characteristics and difference about living style, shopping site and consumption activity by
crossing analysis.And hope this results can give the manager some useful advices. This research is by investigating 400 foreign
consumers in Taipei, and 296 questionnaires is effectively. And by using the exploratory factor analysis, ANOVA and Chi-square, to
know the difference in every single foreigner. The results show us the relationship between living style, shopping site, and
consumption activity and population analysis item. And different life type and shopping place also show us an remarkable
discrepancy. Otherwise, the difference nationality consumers also have a lot of difference in this result.
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