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ABSTRACT

According to recent investigation, it is found that the company''s average life span is shorter and shorter. It is the most positive and

the most important mission of administrative authority to create enterprise''s greatest value, and look after all interested parties

(stakeholder) during limited time. The board of directors (BOD) is the supreme decision unit of enterprises. Depending on the

company law, chairman is elected by the directors of the BOD and at the same time is also enterprise''s representative; however the

Chief Executive Officer (CEO) who have the most powerful executive man in the office could be the chairman or the general

manager in the organization; in our country, under the circumstances, the ownership and governmental power have not been

distinguished clearly, so CEO is always played by the big shareholder. Since CEO have supreme power, lead enterprises with

strategy, responsible for the performance, responsible for shareholders, his leadership style seems very important. Among all tools of

managing money, equity investment is the most common, popular way to everyone. There are more than 7 million natural persons

who open an account in the stock market, accounting for the 1/3 population in Taiwan. In another word, almost every family has

people investing money in the stock market. According to the statistics, 85% investors make loss in the stock market. The objective of

research is to help investors understand the type of the leadership style of CEO in advanced, and make use of performance of

business later to avoid risk to improve profit-making in the future. It is found that the “ work-promoting style ” has best

management performance, and is suitable for the hi-tech electronics industry; however, the “interaction-promoting style” has the

worst management performance, and is unsuitable for the hi-tech electronics industry. It is suggested that the company who has the 

“ work-promoting style” should be the best objective for investment, and may have better return on it.
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