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ABSTRACT

The main purpose of this study is to explore the influences on junior high school students’ willingness to attend private vocational

high schools. Based on the literatures related to the evolution of senior secondary education in Taiwan and school marketing

strategies, a questionnaire was developed and issued to junior high school graduates of the year in Changhua County. A survey was

conducted to understand cognitive sources of junior high school students toward private vocational high schools, persons who affect

junior high school students in selecting private vocational high schools, and influences on junior high school students’ willingness to

attend private vocational high schools. It is found out that the main cognitive source of junior high school students toward private

vocational high schools is the pamphlet issued by the vocational high schools themselves, followed by a campus tour arranged by the

schools. As to the person who affects junior high school students in selecting a school, the student himself/herself is the crucial

character, followed by his/her parents. With regard to the influences on junior high school students’ willingness to attend private

vocational high schools, girl students put more emphasis on matters, such as the ratio of passing qualifying exams, the number of

departments, the assistance to advance study. The higher education background of a student’s father is, the more emphasis is put

on teacher quality, school image. The higher education background of a student’s mother is, the more emphasis is put on student

quality, teacher quality, the freedom to elective courses, and the assistance to advance study. The higher the intelligence

measurement of a student in junior high school, the more emphasis is put on student quality, teacher quality, and school image.

When recruiting students, focus on the demand of different students and give them the information needed, it can influence a junior

high school students’ willingness to attend it.
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