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ABSTRACT
As a result of the change in productive and economical structures, the competitive superiority of Taiwan has changed from
orientation of quickness and investment to the orientation of creativity. Therefore, the futuristic behavior of design will primarily
focus on design thinking.; the ability of creative designing thinking will be highly emphasized. In order to catch up with the trend, the
study decomposed and recomposed 16 types of frequently-used ways of creative thinking to create a new set of method of creative
design- “ O he Creative Development of Integrative Method in Concept Design* . The procedure of usage is mentioned, and a
chart of thinking hint also included in the study. And then, the researcher adopted the method to real design teaching instructions.
The validity and practicality of the method are assessed in forms of questionnaires and the statistics showing in the creative-evaluated
chart. The analysis of statistics indicates that using “ [ he Creative Development of Integrative Method in Concept Design“  as the
extension of ideas has following advantages: 1. Users of the method can create unique idea in a short time. 2. Users can create
products with distinctive characteristics. 3. Users are able to create new functions of products. 4. Users can provide additional values
of products. 5. Users can describe the features of a product clearly. What the method emphasized is the phase of “ development of
ideas” in the process of design; therefore, it may offer little help to the followings. 1. Providing reasonable solutions. 2. Providing
appropriate shapes of products. 3. Providing new methods of manipulation and usage. To conclude, “ [0 he Creative Development
of Integrative Method in Concept Design” created in this study is efficient to help come up with creative ideas.
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