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ABSTRACT
As the blossoming development of the social welfare agency, the social resource is over taken by the needs. It causes financial lacking
problems for the recession and government policy modification at the same time. So, social welfare agency has to search for more
resources in different ways, and even increase the revenue by their own. Under the environment, to collect the fund in order to
maintain the expense, the commerce actions must be changed step by step to similarity to be profit organization to achieve its goals,
therefore, this research hope because of social welfare agency’ s develop commerce actions situation, understood whether the
different commerce actions can affect its organizational image. The subject of this study area the people in Taipei area and take the
simple random sampling. A total of 330 questionnaires were sent to these subjects. Returned questionnaires numbered 321. This
study adopted descriptive analysis, factor analysis, One-Way ANOVA and Scheffe multiple test as the statistic tools. According to the
result of this study, the different type of commerce actions will be influence the organizational image of social welfare agency. And if
a social welfare agency set up a commerce action such like a factory for shelter, the image for this agency is always positive.
Therefore, in the process of commercialization, there are not only a great benefit for the social welfare agency, but also have
influence to the agency. Consequently, when they develop their commerce actions, they have to understand what the needs for
people, then this will be promote the image for the agency.
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