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ABSTRACT

This research passes the ISO to the offset printing industry in the Taiwanese region 9000, many factor researches of adoption

configure, analyzing the offset printing industry ISO 9000 promote the condition: Customer focus, leadership, the whole members

participate, the process leads to, systematize management, keep on improvement, do the decision according to the fact, and supplier

with each other the benefit relates to and conduct the results factor: Providing the customer's satisfaction, skin rises the enterprise

image, promote to manage the quality, raise the productivity, reduce the production cost and promote the ability of making a profit

influence mode of etc.. Expect to build up a set of Taiwanese offset printing industry to pass the ISO 9000 promote the mode of the

condition and the management results, provide the enterprise to do the reference. The origin studies the main research purpose as

follows: 1. Inquire into the employee of personal different background to the ISO 9000 promote the influence of the condition. 2.

Inquire into the employee of personal different background to the ISO 9000 conduct the influence of the results.
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