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ABSTRACT
ABSTRACT Knowledge is the resource of competition advantage of the enterprise in the era of knowledge economy. The
innovation of knowledge and technique will change the way of wealth creation on individual, enterprise and nation in the future.
The development foundation of future economy is going to be based on the creative capability of knowledge. However, the
innovation of knowledge and capital should start by knowledge sharing. The key point of knowledge sharing depends on human
being not on the technique. According to the results of former studies, the main factor of how employees effectively exploit the
wisdom and experiences is decided by the relationship between the boss and subordinate. Seeing that, the study starts from
knowledge sharing of employees which is the angle of view of human being. Moreover, the structure factor and relationship factor
are used to assist in investigating the connection between human being and organization. By the demonstration in the units of MND,
the study compares variables to show whether the differences exist or not. This study adopts the method of questionnaire survey. The
structure factor and relationship factor are investigated to reach the objective of knowledge sharing among employees. Furthermore,
knowledge sharing is used to promote achievements of individual and organization. Analyses of statement statistics, factor, variable,
and typical correlation are calculated by SPSS statistical software to demonstrate the hypotheses of this study. The results of this
study show: 1. Structure factor and relationship factor are obviously positive relationship with knowledge sharing. 2. Structure factor,
relationship factor and knowledge sharing are obviously positive relationship with organization achievement. Keywords: : knowledge
sharing, structure factor, relationship factor, organization achievement
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