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ABSTRACT

Communicate and is paid attention to day by day in recent years, therefore a lot of discussions and academic research of analyzing in

this respect grow with each passing day, the domestic and international scholar pays attention to linking up the topic in this respect

invariably. Purpose that this text studies: First, analyses thesis and dissertation trend about communicating of Taiwan over the years;

Second, understand that the quality, quantization in every research approach study the state of using of communicating; Third,

propose practice work and academic research later on. the use of the research approach, first, study precise mastering to

communicate over the years about the thesis and dissertation; second, understand the analysis way with proper operating position

and choice to understand the content analysis; Third, research and analyze type purpose way and one kind of purpose kinds in

introductions of this section; Fourth, the examination carrying on the content analysis the letter degree and result degree; fifth ,

understand the operating position that the sample counts the software. The research discovers the importance of the academic

research is increasing to communicate and study. First, the present situation and achievement studied that communicate present;

Second, Put forward meaning of managing in section two with carry on the suggestion to future development studied to

communicate.
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