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ABSTRACT

SMEs was the major contributor in the economic development of Taiwan. It also flourished the economic development for Taiwan

within the past forty years. Nevertheless, industries of Taiwan have begun to move out for searching a better fashion for their own

products, as the growth of national income increases, and the circumstances of global investment has changed. Therefore, it is

worthwhile to probe whether SMEs is a suitable fashion for different types of industries? Or, is there a different fashion for

manufacturing? Medical industries were more appreciated in recent years due to the economic gains and the appreciation of health

protection. The government has also begun to provide structures to regulate medical related qualification and actions.

Unfortunately, dental technology was omitted in the process of regulation formulation. Whether or not the fashion of instituting,

which dental technology experts hold, and the process of it will be different from other industries because of the ambiguity of

regulation structures? The current study is to explore the fashion and process of instituting dental technology. Problems that baffle

development of dental technology will be probed in the present study. Methods of qualitative research will be approached by

interviewing people who are in dental technology instituting business. Qualitative research will also be approached for data analysis

to identify problems that baffle the development of dental technology.
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