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ABSTRACT

On the instant, the wish of Combined Logistics Command will be faced organization innovation. Because of building high quality,

modernize, specialization, network environment and superiority C.L.C. will combine the Armed Forces system of logistics to fine

organization efficacy and the performance of knowledge management. To complete the direction-control function of combined

operation logistics will strengthen command, management, and strategic decision for the goal of achieving identical, quick support

the Armed Forces. Recently, the international politics environment changes, and the mainland do not abandon to use the force to

attack Taiwan, and the military manpower structure and the national funds retrench in Taiwan year by year. It will critically

influence to keep equipment well and the military personnel combat effectiveness. Therefore, it will be a weighty topic to discuss how

to via internationalization knowledge economical times of information resource and business administration of organization

innovation model to create the maximum benefit on a base of operations. Therefore, this research investigates what’s the factor of

the learning of organization and the individual innovation ability and organization innovation. It adopts a point of view upon the

reference of the different organization structure and culture, to obtain the result of different tunes rendered with equal skill.
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