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ABSTRACT
The enterprises public relation had been a popular subject among the academic community and practical community in the past few
years. The situation is especially obvious in China market that had just opened for foreign enterprises to invest. Even though Taiwan
stands on a cultural vantage point of view, Taiwanese enterprises should be more careful about their investment in China. Due to the
lacking of the protection from government and its complicated political position . Because of this enterprise the public relations are
getting more and more important. Successful of public relations of enterprises can enhance their well-know ness, loyalty and
customer’ s satisfaction. They also can improve the organization image, and to accumulate the intangible asset and stable enterprise
development
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