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摘 要

然而隨著科技進步，許多應用產品或功能開始與傳統汽車導航系統結合走入車內，於是產生了Telematics。因此本研究，

針對小客車進行Telematics汽車銷售量預測，研究對象以分析期間以民國91年8月至93年12月，國內車廠搭載Telematics汽車

為例。本研究所建立之Telematics汽車銷售量預測模式乃以線性多元迴歸(Multiple Linear Regression)及模糊迴歸（Fuzzy

Linear Regression）分析為主軸，在預測變數與準則變數的選取方面，本研究乃參考過去文獻與相關研究機構，並考量資

料蒐集之可行性，預測變數 大致可分為「環境面」、「市場面」，與「產業面」等分析構面。進ㄧ步，考量到資料之資訊

並不完整，故再以模糊線性迴歸（Fuzzy Linear Regression, FLR）方式進行分析。本研究分析之結果，在預測Telematics汽

車銷售量之方法，迴歸分析優於模糊迴歸分析。

關鍵詞 : Telematics、線性多元迴歸、模糊線性迴歸
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[ 英文摘要 ] As the technology is progressing, many application products or functions are combined with the traditional vehicle guidance systems

so as to be available on the car. Thus, Telematics is developed. This research will be aimed at the passenger car for the sales forecast. Telematics
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used in this study are the multiple linear regression analysis (MLR) and the fuzzy linear regression (FLR). Explanations referred to the variables are

collected from previous documents and related research institution. The explanation variable can be roughly divided into the environment

variables, market variables and industrial variables, etc. Furthermore, due to the vagueness of data we apply the fuzzy linear regression for

including subjective perceivements. Study results show the predictive ability of MLR is better than that of FLR.�
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