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ABSTRACT

As economy grows vigorously, the output value of service trade of our country has already placed oneself above other enterprises,

and the business point concerning the business and growing up- business personnel , it is administrator''s focuses paid close attention

to of human resources that it is recruited and managed even more. Because the automobile industry needs manpower input of

extremely many types, so the state between supply and demand of human resources of the automobile industry, can reflect the future

tendency of the whole careers market while going abroad too also. This research attempts to achieve the following purpose : (1)And

organize the interrelated and influence among culture with the performance characteristics of company''s business personnel of case

of microcosmic (Micro ) , personal personality speciality, characteristic which the business personnel understanding and knowing the

automobile distributor clearly need to possess, and sum up the relevant factor that company''s business personnel of the case leave

office , and the one that feedbacked and pursued to display among every factor with cause and effect is related. (2)Pass the interview

automobile distributor''s high-order executive and outstanding , senior business personnel, collect the characteristic done about

business staff, in order to obtain relevant actual information, understand company''s business personnel''s real demand state of every

case , is beneficial to measuring the setting-up of the form. (3)Finishing designing the form of inclined toing amount of leaving office

of the business personnel of an automobile, the motor corporation can join and assist weighing , observing to recruit with this

quantity form.
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