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ABSTRACT

The major profit of an enterprise comes from order, however,many company face the problem of blind or busy orders. Blind orders

may from the situation as the more orders you take, the more profit you will lose. In this case, if an enterprise can make all the

information well to analyze order and decide accept the order or not in advance, then it can definitely keep the advantages of

competition.The research of “orders selection”mostly bases on batch mode in nowadays. There are rarely research focus on

“real-time”mode integrating the in-time information (ERP) system to make an initial judgment of an order. In this way, the sales

person can speedily know the contribution of the order and the shortcoming or advantages in every structure. And then, they can

take the resources of company to improve the disadvantage of this order and make the next step to interactive with customers. This

research want to construct a single order accept model system which focus on the elements affecting an enterprise’s accepting

order, and how to make the rules to evaluate the criterion. The research uses AHP, linguistic variables of Fuzzy theory and fuzzy

mathematic rules to construct a model and it also apply real cases to make the suggestion let the executor make references.
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