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ABSTRACT
The purpose of this study was to experience local residents’ different perceptions to and attitudes toward impact of festival activities
and factors affecting perceptions and attitudes by a comparison between Ping-Shi and Yen-shui. Also analyzed is the relationship
among different local residents’ perceptions and attitudes, factors affecting perceptions and attitudes, and support levels. The
survey was based on questionnaire. There are 182 effective questionnaires from Ping-shi, and 412 ones from Yen-shui. The total
effective questionnaires are 594. Descriptive statistics, t-test, two-way analysis of variance, one-way analysis of variance, and multiple
regression analysis are utilized of data analyses. The important discoveries of the study are shown as the following: (a) The degree of
community attachment, the level of contact with tourists and the involvement in tourism project of residents in Yen-Shui are higher
than that of residents in Ping-Shi. And the economic dependency on tourism of residents in Yen-Shui is lower than that of residents
in Ping-Shi. (b) In the attitudes toward festival activities, residents in Ping-Shi favor economic improvement, however, disfavor the
deterioration in congestion than residents in Ping-Shi. In the meanwhile, residents in Yen-Shui are fonder of environmental
improvement brought out by festival activities than residents in Ping-Shi. (c) The support level of now and future festival activities of
local residents in ping-Shi are higher than that of residents in Ten-Shui. (d) In Yen-Shui, male residents’ attitudes favor economic
improvement than female residents. (e) Concerning the prediction ability about support level of festival activities of residents in the
two locations, economic attitude has the biggest prediction ability in Pin-Shi and social culture attitude has the biggest prediction
ability in Yen-Shui. Finally, this paper will discuss the key points according to the survey results, and give relative suggestions to
institutions sponsoring the festival activities and to later investigators.
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