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Oooooog

E-mail: 9421110@mail.dyu.edu.tw

ABSTRACT
The purpose of this research is to discuss the participation of the theatrical performance activity and the relationship between leisure
attitude, leisure involvement and leisure benefit. The research had used the questionnaire survey by purposive sampling, the totals of
guestionnaire were 165 set, the available returning were 140 set. The analysis methods involve the reliability analysis, descriptive
statistic, t-test, one-way ANOVA, Scheffe consequent comparison, Pearson product,-moment correlation, and regression analysis.
The results of the analysis are as followed: (1) Factor analysis. Leisure attitude : cognition and emaotion ; Leisure social psychological
involvement: importance value and pleasure value ; Leisure benefit: relaxation, education and emotion control benefit. (I1)
Hypothesis test: 1. The number of participation per week, years of participation had significant difference with cognition, importance
value, pleasure value, relaxation benefit, education benefit and emotion control. 2. The number of participation per week and years
of participation relationship had opposite relation with importance value and pleasure value. 3. Importance value is the factor to
predict education benefit; Pleasure value is the factor to predict relaxation benefit and emotion control benefit. Finally, the results of
the research will be discussed and relevant suggestions will be made to theatrical association and further researches . .
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