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ABSTRACT
The primary theme of this resarech was to probe into the relationships of civil servants'leisure involvement during weekends to their
leisure satisfaction. Using purposive and convenience sampling, employed questionnaire method to survey 14 townships, 679 self
administered questionnaires were distributed, resulted in the 478 effective respondents, the effective return rate was 70.4 percent.
Descriptive statistical, t-test, one-way ANOVA, and Pearson product-moment correlation were utilized for data analysis. The results
are summarized as follows: 1.The profile of samples was female, college degree, married, most of the staff, working for more than 21
years, earned monthly income was in NT20,000 to 39,999, and the average age was 42. 2.The conclusions of this study are as follow:
(1) Sex, marital status, family life cycle, education and in economice were related to leisure involvement. (2) Sex, age, marital status,
family life cycle, work period and in economice were related to leisure satisfaction. (3) Behavioral involvement were positively
correlated to social psychological involvement. (4) Leisure involvement were positively correlated to leisure satisfaction. At last, based
on the findings and comprehensive discussion and offer some advice for related with organization and future research.
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