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ABSTRACT

The topology of traffic linkages between original and destination have influences on the frequency, durations, motivations and costs

of a tour. Previous researches concluded that distance between original and destination will change the demands of the consumers

and the supplies of the destination. This research applied the Isochrone method integrated within Geography Information System

(GIS) to find out if there existed a significant difference between the acceptance of eight marketing mixes(including four current

mixes and four simulating mixes proposed in this research) of Janfusun Fancy World, a famous theme park in the middle of Taiwan,

for consumers and the distance from originals to destination for consumers. Four isochrone areas were analyzed by different travel

hours and a structural questionnaire were applied with convenience sampling method in the four areas. The research found that the

"Promotion" and "Place" had significant differences between difference isochrones. This founding reflects that the combinations of

marketing mixes should take the traveling distance as a main consideration. The promotion of long distance-traveling consumers to a

theme park could have an overnight suit while the short distance-traveling consumers with a ticket-fee discount. Finally the findings

carry on the integrated discussion, and puts forward the correlated suggestions.
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