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ABSTRACT
While it is Process that local government promote the local industry and prominent locality, pay attention to the local industry's
cultural activity day by day, and the run-up of the local industry's cultural activity, besides the government's planning and operation
of the relevant unit, it is important influence factors that the people's participation motive and benefit are cognitive . So,
participation motive and benefit to the local industry's cultural activity are cognitive that this research purpose lies in probing into
residents. This research collects the people of the town as the research object to the international grass in the site of cultural festival of
straw of mound of straw sandals, ask the curly hair and show and grant 500 questionnaires altogether to April 30, 2005 from March
21, 2005, retrieve 490, 459 effective questionnaires, after this research consults the relevant quantity form and revises , regard
participating in the motive , form of recognizing amount of benefit as survey tools, and Descriptive statistical, t-test, one-way
ANOVA, and dependent-sample t test were utilized for data analysis. The results are summarized as follows: 1.16-25 years old
residents are generally lower than other age levels residents in cognitive respects of the knowledge benefit, and the job is generally
lower than the residents of other jobs for their cognitive respects of knowledge benefit of students’ residents. 2.1t is cognitive that the
grass collects town residents and is all higher than the demand motive of knowledge and benefit in the social demand motive and
cognitive respect of benefit, pressure Shu solve demand motive and benefit cognitive. At this text end, this research and finds
according to the result of study, the researcher proposes to the relevant unit and suggestion on the follow-up researcher.
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