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ABSTRACT
ABSTRACT To recover the tourism and travel industry, lead the trend of employability and execute the goal of providing holiday
subsidies to officials, the administrative policy of National Travel Card was propelled by the Government. The High School
Administrators in Taichung will be the target of this survey. It will be studied that the Lifestyle of High School Administrators which
influence their cognition and behavior of using National Travel Card and it will survey the connections for the cognition of using
National Travel Card. Almost every High School Administrator in Taichung was interviewed by taking the questionnaires of this
study. 900 questionnaires were issued and 615 were taken back, the conclude rate was about 68%. 578 questionnaires are validity.
Reliability test, Descriptive statistics, t-test, one-way ANOVA, LSD, Chi-Square tests and Pearson canonical analysis were used for
analyzing this information. Summary of the survey is stated as below: 1. The High School Administrators who use the National
Travel Card are willing to travel with their family. For the consumption items, they expend more on the gas station than the
downtown. They incline toward disagree with the policy of propelling National Travel Card. 2. Administrators of high School do not
seem to agree with the limiting usage, such as “ non-working days” ,“ overnights” ,and“ different places” in which the way of
applying subsidiary for official holiday that has been replaced as using the National Travel Card. 3. The more High School
Administrators tend to lead their lifestyle as family gathering, the less approval to the requirement of limiting usage of National
Travel Card from them. To sum up this survey; we would like to offer the suggestions and information to the relevant units of
propelling National Travel Card and hope it can boost the development of National Travel business. Keywords: High School
AdministratorsC] National Travel Card Lifestyle Consumer Behavior
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