
The Research of the Application of Wood Material on Product Design

何立山、吳振岳

E-mail: 9418525@mail.dyu.edu.tw

ABSTRACT

From ancient to recent days all around the world, wood is the main material to manufacture furniture. The reason is this kind of

material is easy to get and manufacture. And the manufacture technique is better now, so wood in the furniture industry always play

an important role. The idea of the environment protecting was announced in the late twenty century. Indeed it was supported by

many nations and tries to promote it. But at begging, people just focus on the object recycling. Only reach the basic level of the

nature concept. And the living environment still in the “ice age” situation of the industry and high-tech. All around us were the

industry product manufacture by plastic. Let the life or working environment full of the cold tone. Then according to this research, I

want to confer the soft and nature wood material. And to understand the influence of the wood sensual perception by people and use

the difference of sensual perception on the product design. Above all, I hope our life will become more comfortable and nature

because of the application by nature material.
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