A Study of Variation Between Visual and Touch in Mixing Materials
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ABSTRACT
There are many factors influenced the sales volume of market to an industrial product. The texture and touch of the appearance in
visual also can influence the decisions of the consumers among of those. So the research points to the variation between visual and
touch in mixing materials. And we hope to conclude the feeling of the consumers for mixing materials and provide the resources for
choosing the materials while making product design. First the research chooses hand-tools in common use as sample for
experimentations of materials. And we make many experimentations of the sight, touch, and mixing senses to confer the variation
between visual and touch in mixing materials. Second We draw out twenty representative adjectives of image and match six mixing
materials for the cognition experiment by semantic different method. The results show the way to imitate touch in visual depending
on the temperate and level and smooth of mixing materials.
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