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ABSTRACT
The main purpose of this study attempts to investigate the correlation among service quality of tax office, dissatisfaction index of the
people on tax paying and people’ s beneficial acknowledgement of government's policies. Through the constructive suggestion from
the result and finding of this research, we can offer a reference for future government’ s policy on promoting service quality and
increasing efficiency of the government. The results of this research are summarized as below: 1. The research also show all the
constituent factors of service quality have an apparent negative significant difference to the dissatisfaction index of people. The
higher constituent factors of service quality have less degree of the dissatisfaction index of people on tax paying. 2. The people’ s
beneficial acknowledgement of government's policies toward service quality and the dissatisfaction index of people on tax paying
have significant moderating effect.
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